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meet
the best.
MPI MARKETPLACE. WHERE BIG IDEAS & BUYERS MEET.
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meet
   MPI MARKETPLACE.

The best audience.
The most elite audience in 
the meeting- and event-planning 
industry calls Meeting Professionals 
International home. We bring 
more corporate meeting and 
event planners together than 
any association in the world, 
providing education, support and 
a strong sense of community. 
It’s the perfect environment for 
big ideas — from both suppliers 
and planners — to meet.

The best buying power.
No other industry association 
matches our members’ buying 

power. With more than $18 billion 
under their command, they’re 
ready to invest with suppliers 
like you. Our planner members 
purchase meeting space, food 
and beverages, technology, and 
everything in between for many 
of the highest-profile business 
meetings and events in the industry.

Our members are not only at 
the top of their game, they’re at 
the top levels of event decision-
making in their organizations. 
Brands you want to work with: 
Coca-Cola, Microsoft, the 
American Cancer Society. 

They’re dedicated to the meetings 
industry and value MPI. They know 
what they’re doing. And they 
know what they need to buy.

CORPORATE..........................46%

INDEPENDENT......................30%

NONPROFIT...............................21%

VERTICAL MARKETS.................3%

MPI is the largest, most engaged global community of meeting experts.

Get buyers’ attention with unique solutions.

Reach them through channels they embrace.

Focus your marketing for maximum efficiency.

They control $18 billion+ in buying decisions.

audience

opportunities

buying power

visibility

value

ASSOCIATION/

THIRD PARTY/
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sponsorships
Break away from the pack with attention-getting convention 
sponsorships that can be as simple as your name on a flash drive, 
or as bold as spotlighting your brand in a one-of-a-kind symposium 
attended by thousands of members in your target audience.

integrated programs
Our MPI MarketSmart Business Solutions are powerful combinations 
of advertising and creative sponsorships. They raise your voice above 
the roar, and even provide invaluable one-on-one opportunities for 
you to meet selected planners and share your story personally.

advertising
From our award-winning One+ magazine with 30 industry awards 
in three years, to a variety of digital channels, MPI connects you 
with the meeting and event planners who are most passionate 
about their work — in the vital, trusted context where your 
message will get seen and heard.

The best ways to reach the best audience.
We’ll get your message directly to the lucrative audience of MPI 
members through the channels they value most. Because we 
know our members in detail — the clients they support, the types 
of venues they prefer, and more — we can put your brand in front 
of the most targeted audience possible. 

70%

OF MPI MEMBERS 
BUY FROM SUPPLIERS 
AFFILIATED WITH MPI.

MPI has been 
integral in 
helping our 
bottom line.
Rosen Resorts & Hotels

INSIDE

INTEGRATED PROGRAMS....4-6

ADVERTISING.............................. 7-9

SPONSORSHIPS....................... 10-11

CONTACT INFO............................. 12

meet
   YOUR OPPORTUNITY.
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The best strategic solutions: Integrated programs.
Our integrated MPI MarketSmart Business Solutions push beyond 
the standard to help you accelerate sales success. By leveraging our 
database and customizing solutions, we’ll give you direct access to 
the members who are looking for your product or service and have 
the power to buy it. 
 

integrated 
programs

Our MPI 
partnership 
provides unique 
opportunities 
to reach new 
customers.
Philadelphia CVB

MarketSmart partnerships allow you to collaborate 
with an MPI strategic account manager who can 
maximize your marketing budget with innovative 
sponsorship and advertising solutions.

Partnerships allow strategic alignment between 
your brand and MPI community initiatives.

You’ll increase your customer reach with added-value 
marketing opportunities only offered to partners.

MarketSmart partnerships are efficient ways to drive 
your revenue by planning a multilayered strategy 
for an entire year.

67 

%

Of Fortune 100 
companies employ 
MPI planner 
members as 
decision-makers.
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integrated 
programs 

Integrated MarketSmart 
Programs: STEP 1

Maximize your sales 

potential through one 

of our five exclusive 

marketing programs. 

Starting at just $25,000, 

each is specifically 

designed with elements 

that will differentiate your 

brand on a scale that suits 

your budget.

elite 
Our top level. The ultimate in brand visibility and customization.
•	Choose from a multitude of options for advertising and sponsorships.
•	Access global or regional buying-power data for our members to help 	
	 you pinpoint the exact buyers for your product or service — get up to 	
	 six customizable profile reports.
•	Attend a personalized CEO forum with select business partners 
	 and prospects.
Select one product from each of Tiers 1, 2, 3 and 4 on the next page.

premier
Your own customized program of sponsorships and advertising.
•	Access global or regional buying-power data for our members — 	
	 receive up to three customizable profile reports.
•	Exclusive to Premier and Signature — invest with the MPI Foundation 	
	 and receive a status title upgrade.
Select one product from each of Tiers 2, 3 and 4 on the next page.

signature
A strong combination of value and vigorous marketing channels.
•	Exclusive to Signature and Premier — invest with the MPI Foundation 	
	 and receive a status title upgrade.
•	Choose from a wide scope of sponsorships and advertising.
Select one product from Tier 3 and one from Tier 4 on the next page.

preferred
A versatile step up from our Choice program.
•	Choose from a wide scope of sponsorships and advertising.
Select two products from Tier 4 on the next page.

choice
Entry-level program with solid results for smaller budgets.
•	Choose from carefully selected sponsorship and 
	 advertising opportunities.
Select one product from Tier 4 on the next page.

Collaborate with an 
MPI strategic account 
manager to develop 
a custom strategy for 
maximum audience 
engagement.
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integrated 
programs 

Integrated MarketSmart 
Programs: STEP 2

Once you’ve selected your 

program from the five 

MarketSmart levels, there 

are two additional steps. 

Determine your advertising 

buy. Then choose from the 

product tier(s) matched to 

your level. 

Below is just a sample of our 100+ products. Subject to change.

Tier 1 Customized Event • EduFam • Destination Summit

Tier 2 Opening General Session Keynote Speaker (WEC) •
FlashPoint (WEC) • Professional Development Publications 

Tier 3 Cyber Café (WEC) • Chapter Business Summit Dinner •
Global Village Lounge (WEC) • IMEX America Reception (IMEX)

Tier 4
CMP/CMM Breakfast • Planner Focus Group (WEC) •
Chapter Leadership Forum • Luncheon (WEC) • 
Your MPI (WEC) • Professional Development Webinar Series

 choice preferred signature premier elite

CEO Forum

MPI Member Purchasing 
Data Reports

3 reports 6 reports

Partner Assessment
  

Hosted Buyer Program
1 package 1 package 2 packages

MPI Foundation 
Partnership Upgrade

Live Event Registration
1 1 1 2

MPI Membership
1 1 1 2

Optional Alliance Upgrade 
(Global, Americas or European)

Strategic Account Management

Mail List

Brand Package

Added-Value Partnership Benefits
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advertising 
   AWARD-WINNING PRINT

The best advertising visibility: Award-winning print.
Advertising is also a highly effective purchase on its own, outside of a 
MarketSmart program. Choose print ads, digital ads or a mix of the two, and 
your brand will be seen in industry-leading publications and on our high-traffic 
Internet vehicles. 

award-winning
An industry standout, our award-winning One+ magazine boasts the most 
awards of any publication in the meetings industry. In just three years, it’s 
won 30 top industry awards for editorial and design excellence, supporting 
its impressive popularity with readers.

widely read
The award-winning One+ reaches more than 30,000 global meetings and 
events professionals monthly — the very people you want to sell to — and 
has a 2.5 pass-along rate. 

valued
Surveys show that MPI members overwhelmingly prefer the well-
researched, informative content of the award-winning One+ to any other 
meetings industry magazine, and 82 percent archive their copies for 
future reference. 

92 

%

HAVE BEEN IN THE 
MEETINGS & EVENTS 
INDUSTRY 10 YEARS 
OR MORE.

88 

%

Of One+ readers 
influence the budget 
decisions regarding 
meetings and events.

2/3
Of planner-readers 
plan more than 10 
meetings per year.

One+ Planner-Readers ’09–’11

Source: One+ Readership Studies, ’09–’11
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advertising 
   SUPPLEMENTS & CONFERENCE PUBS

The best advertising visibility: Supplements & conference pubs.
Target your audience even more directly with our topic-focused 
supplements and highly read conference publications.

supplements
Be a part of monthly, award-winning One+ supplements that focus on 
timely features and destination topics relevant to our members. Buy 
into a supplement and you’ll also receive a complimentary advertorial 
page to present your own customized brand message to readers. Plus, 
there’s another bonus — in addition to being packaged with One+ 
magazine, supplements are also distributed at all MPI conferences and 
industry trade shows attended by MPI staff, dramatically expanding 
your reach.

conference publications
Make a personal impact when you put your message directly into 
the hands of the thousands of attendees at MPI’s annual signature 
event, the World Education Congress (WEC). Each of these vehicles 
gives you unprecedented daily access to key decision-makers in the 
meetings industry:

•	The award-winning One+ OnSite is MPI’s exclusive daily 		
	 newspaper at WEC — the only one delivered directly to 		
	 attendees’ guest rooms. Also distributed at the convention 		
	 center, it’s packed with the latest convention and industry news. 

•	Z-Card, the WEC conference guide, is carried and consulted 	 	
	 repeatedly by attendees throughout the three-day event. 

•	Our newest e-newsletter, The Pulse, keeps up-to-the-minute 		
	 community discussions and educational content at members’ 	
	 fingertips, in three special editions published during WEC.

Gaming Supplement

One+ OnSite 
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advertising 
   DIGITAL

The best advertising visibility: Digital.
MPI’s website, newsletters, mobile site and digital apps are robust, information-
packed sources that deliver high levels of member traffic. 

website
MPIweb.org averages more than 451,000 user sessions monthly — in the U.S. 
and around the globe. Advertise on this dynamic educational and networking 
hub for the MPI member community and you’ll be seen by the people who 
matter, in an environment they value. Choose from a variety of strategic ad 
placements that guarantee you a strong impression.

e-newsletters
MPI’s 23,000 global members depend on our weekly e-newsletter, 
The Pulse, and our twice-monthly e-newsletter, Spotlight, to keep them 
updated with the industry’s latest. Reach them with your latest, right here.

mobile site
Keep your brand on members’ minds even when they’re on the go. The MPI 
mobile website ensures your ad is seen wherever viewers are, anywhere 
in the world.

new tablet app
Our groundbreaking One+ tablet app puts you at the forefront of this 
fast-growing communications phenomenon. Ours is the very first in the 
industry to be compatible with any tablet and accessible even without an 
Internet connection. 

20% of MPI members own a tablet and 
another 46% plan to buy one in the 
near future.

Catfish Ad

Website

E-newsletter

E-newsletter

Tablet app

Mobile site

The Pulse

YOUR INDUSTRY_
Video: IMEX Report 
Openly Optimistic

Regional Headlines

Qatar Sees Uptick in Travel >>

Corporation for Travel Promotion 
Names CEO >>

Convention Center Used in the Film-
ing of Indiana Jones 5 Re-zoned as 
an In-n-Out Burger. >>

Latest Headlines

Qatar Sees Uptick in Travel >>

Corporation for Travel Promotion 
Names CEO >>

Convention Center Used in the Film-
ing of Indiana Jones 5 Re-zoned as 
an In-n-Out Burger. >>

MPI Members on the Move

Mike NIchols named Senior VP of 
Corporate Meetings >>

Sarah Silverman founds Event Firm 
>>

Jeff Daigle excited about Mission 
Impossible 4 because it’s directed by 
the great Brad Bird >>

Latest MPI Headlines

Help Bring Attendee Generated  
Sessions to WEC 2011 >>

PLANNERS: Apply for the Hosted 
Buyer Program and attend WEC for 
FREE >>

The Chicago Area Chapter  
Announces New Mentor Program >>

The second IMEX America Index of 
Optimism poll of North American 
meetings industry buyers and sup-
pliers found that optimism--and 
business levels--are higher than they 
have been for at least six months. >>

YOUR COMMUNITY_

Advertisement

Subscribe  •  Advertise   •  Archive   •  MPI Membership

MEMBER SPOTLIGHT

FROM
7.16.2011

Irene Jenkins Named  
President of Tourism Board
Orlando Chapter member, volunteer 
leader and industry veteran...

www.mpiweb.org One+ Online     MPI Events     MPI Chapter Events     MPI Foundation

MPI Chapter News

New England Chapter named most 
successful >>

On the Menu: MPI Turkey Club >>

Japan gains Chapter status >>

Texas Hill Country addresses 
burn bans; infringes upon locals’ 
Independence Day freedoms >>

120 x 240
Ad

120 x 240
Ad

120 x 240
Ad

120 x 240
Ad

607 x 75 Ad Top Banner 
$3,500 net

Side Banner #3
$2,125 net

Side Banner #4
1,750 net

Side Banners
#1 & #2  
$2,550 net



The best sponsorships: Build relationships.
Sponsor a speaker. Host a meal. Underwrite an educational 
summit. Splash your logo across convention merchandise. The 
creative possibilities to engage planners and event attendees are 
nearly unlimited.

live events
In today’s business world, you need relationships, and that means direct 
and unscripted contact with your potential customers. One outstanding 
opportunity is our annual signature event, the World Education Congress 
(WEC), bringing MPI members together from around the world. Choose 
from our variety of guest amenities, events and education opportunities, 
and innovative virtual live experiences. By doing so, you’ll be seen and 
counted as a valued industry leader. 

Prime example: WEC Hosted Buyer Program
Think of it as a cousin to speed-dating. In this interactive networking 
event, you connect with buyers through personal, face-to-face meetings. 
Simply prearrange appointments with MPI planners best suited to your 
product or service, then meet with each one for 10 minutes, exchange 
contact information and begin productive business connections. Our 
post-event surveys say everyone who has participated in the Hosted 
Buyer Program has obtained qualified leads and been extremely 
enthusiastic about the results.

More live event opportunities:
•	WEC (World Education Congress)
•	IMEX (World Exhibition for Incentive Travel, Meetings and Events)
•	Chapter Business Summit
•	CMM (MPI’s Certification in Meeting Management Program)

10  sponsorships : live events

sponsorships 
   LIVE EVENTS

100 

%

OF PARTICIPANTS 
BROUGHT QUALIFIED 
LEADS BACK TO 
THEIR OFFICE.

100 

% 

OF HOSTED BUYER 
PARTICIPANTS 
GENERATED 
NEW BUSINESS 
OPPORTUNITIES.
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sponsorships
   CUSTOM & PROFESSIONAL DEVELOPMENT PROGRAMS

The best sponsorships: Zero in on your target audience.
Further enhance your brand image when you develop relationships 
with our members through participation in custom events or our 
successful professional development program.

custom
Invent sponsorship ideas of your own, and we’re happy to help you 
bring those ideas to life so you can precisely target your potential 
customers. From a focus group to a one-of-a-kind networking event, 
let your imagination go.

Custom sponsorship examples:
•	Destination summits
•	EduFams
•	Focus groups

professional development
Align yourself with MPI’s highly sought-after education content that 
is always stylistically rich and substantively robust. Whether on a 
desktop or tablet, the content you sponsor will find its audience in the 
hands of eager learners. MPI Professional Development On Demand 
stands as the most comprehensive multimedia library in the industry.

Professional development opportunities:
•	E-booklets
•	Video clips
•	Case studies               
•	Webinars
•	Live event content packages
•	Business Barometer

We value our 
MPI partnership 
for increased 
business and 
strong global 
branding.
Harrah’s Las Vegas

MPI is creating 
marketing 
solutions 
that fit an 
ever-changing 
marketplace.
Loews Hotels
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Strategic Account Managers

Junior Tauvaa 
North America, Eastern Region
Territories: CT, DC, DE, IN, MA, MD, ME, MI, MN, NH, NJ, 
NY, OH, PA, RI, VA, VT, WI, WV
Email: jtauvaa@mpiweb.org
Phone: 972.702.3097 

Jennifer Mason
North America, Western Region
Territories: AK, AZ, CA, ID, NV, OR, WA
Email: jmason@mpiweb.org
Phone: 772.233.0678

Denise Autorino
North America, Southern Region/Canadian Region
Territories: Canada, Caribbean, FL, GA, HI, MX, 
Central America, South America
Email: dautorino@mpiweb.org
Phone: 407.401.9082

Katri Laurimaa
North America, Central Region
Territories: AL, AR, CO, IA, IL, KS, KY, LA, MO, MS, MT, NC, 
ND, NE, NM, OK, SC, SD, TN, TX, UT, WY
Email: klaurimaa@mpiweb.org
Phone: 817.251.9891

Fredrik Ehrenborg
EMEA Region
Manager of Sales and Partnerships
Email: fehrenborg@mpiweb.org
Phone: +011.352 26 10 36 10

MPI Sales Leadership

Junior Tauvaa 
Vice President, Sales and MarketPlace
Email: jtauvaa@mpiweb.org
Phone: 972.702.3097 

Shalynn Lucas
Team Leader of Strategic Partnerships
Email: slucas@mpiweb.org
Phone: 972.702.3083

Carolyn L. Nyquist
Manager of Client Services
Email: cnyquist@mpiweb.org
Phone: 972.702.3002

Reach the best.
Talk to us about effective, affordable ways to 
reach the 23,000 global members of the largest 
and most influential professional association for 
the meetings and events industry. We’ll help you 
plan a strategic program that will get you noticed, 
increase leads and help you meet audience 
engagement and sales goals.

3030 LBJ Freeway, Suite 1700
Dallas, TX 75234-2759

Phone: 972.702.3000
Fax: 972.702.3089

www.MPIweb.org

contact
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