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FOR IMMEDIATE RELEASE

MPI, Business Journals Promote Value of Meetings
Publications Initiate Mutually Beneficial Agreement to Promote Meetings

Feb. 16, 2011 – Dallas, TX – Meeting Professionals International’s (MPI) award-winning publication, One+, and American City Business Journals (ACBJ), continue their three-year agreement with the release of the February 2011 supplement, Getting Business Done, focused on content highlighting the trends and positive growth in the meetings and events industry. 

”The supplement places the value of meetings and events in front of more than 700,000 business leaders in hundreds of industries across the country,” said One+ Editor in Chief David Basler. “It’s a vital tool for members of our industry, under the banner of one of the largest business publications in the market.” 

This is the second year for this partnership. 2011 will see two MPI supplements focused on reaching the high-level readership of business leaders and entrepreneurs, as well as event professionals, in 26 markets, all of which host active MPI Chapters. The current supplement focuses on rich industry data, including MPI’s own FutureWatch study; expert sources in business, communications and marketing; and valuable case studies showing specific examples of meetings and events driving business success. 

In addition to being distributed to the ACBJ readership, this unique supplement will be available online (www.mpiweb.org) for use exclusively by MPI members. 

“When last year’s piece was published, industry members around the world were able to use the content to go to their bosses and make a serious case for meetings,” Basler said. “This partnership with American City Business Journals, and subsequent supplement, is providing MPI members with a valuable tool to prove the vital role our industry plays in the success of business around the world. We're looking forward to another great supplement in September 2011.”

The supplement from MPI aligns with the powerful landmark research study revealed Feb. 17, from Convention Industry Council and PricewaterhouseCoopers (PwC), The Economic Significance of Meetings to the U.S. Economy. The study, funded in part by MPI Foundation, speaks to the impact of meetings on jobs, taxes and the national GDP. The supplement, which highlights “MPI’s ability to produce content both necessary and relevant to today’s business meeting organizers” according to St. Louis Convention & Visitors Commission, adds to the conversation and gives MPI members an additional tool when speaking to C-suite leaders.

Members can find the supplement, as well as insight from One+ Assistant Editor Jessie States and a webinar with Robert Canton, director at PwC, available online.
-end-

About MPI: Meeting Professionals International (MPI), the meeting and event industry’s largest and most vibrant global community, helps our members thrive by providing human connections to knowledge and ideas, relationships, and marketplaces. MPI membership is comprised of more than 23,000 members belonging to 71 chapters and clubs worldwide. For additional information, visit mpiweb.org. 

About bizjournals: bizjournals is the online media division of American City Business Journals, the nation's largest publisher of metropolitan business newspapers. It operates the Web sites for each of the company's 40 print business journals and operates a web-only site with local business news and information for Los Angeles. For additional information, visit bizjournals.com. 
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