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ragic safety and security incidents at events garnered 

signifi cant coverage this year, and as a result, industry 

professionals are focusing more on event safety. The 

U.K.’s Brexit vote and the election of Donald Trump—both widely 

considered surprise outcomes—have contributed to greater 

potential economic uncertainty, and as a result, meeting 

professionals are acting more strategically. In this special look 

back, The Meeting Professional provides updates to some of 

the most important topics and interesting personalities that 

impacted your industry in 2016.

FEATURE

Year in Review

T
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Eight months on from the devastating terrorist at-
tacks on Brussels Airport and Maalbeek metro sta-
tion, in which 32 people died and more than 300 
were injured, the country’s meeting industry is re-
bounding—slowly, but surely—proving that those 

wanting to do business there are determined to do so in spite of 
the terrorists.
 Back in April, just a month after the attacks, Pieter Allaerts, 
president of the MPI Belgium Chapter, told The Meeting Profes-
sional that the closure of the country’s airport, which sees 21 
million visitors pour through its doors each year, was having a 
profound effect on the industry. Back then, Allaerts wanted to 
convey that Belgium was still open for business despite the at-
tacks, and that the smaller regional airports were still open. But 
he conceded that the economic impact would be felt in all sec-
tors.
 Meetings consultant Gemmeke de Jongh, founder of GDJ 
Connect and a past president of the MPI Belgium Chapter, ex-

plains that most of the ho-
tels in Brussels have suf-
fered a decline, and that 
in the immediate after-
math of the attacks people 
did cancel events, but that 
eight months on, numbers are 
climbing again.
 “That’s the psychology of people,” she says. “Fortunately it’s not in 
the news anymore, and people start to forget, so they come back with 
events and meetings.”
 A report commissioned by the Belgium government and pub-
lished in July showed the country’s economy lost close to €1 billion as 
a result of the attacks, and that hotels, restaurants and entertainment 
events were hit hardest. Hotel bookings fell by 25 percent compared 
with 2015—and it wasn’t just the tourist industry in Brussels itself 
that suffered. “Bruges, Ghent, cities nearby that depend on Brussels 
airport also suffered,” de Jongh says.

Belgium 
Bouncing Back

REVISITING 2016

Hélène Moberg
MPI Atlantic Canada Chapter

Fiona Pelham (MPI United Kingdom & Ireland 

Chapter) begins year-long term as chair of the 

MPI International Board of Directors

Looking at the amount of coverage that safety and security issues 

for meetings and events demanded this year, it’s clearly a massively 

important topic. Writer Alex Hannaford penned two of the six 

safety-and-security-related stories published in The Meeting 

Professional in 2016, including an exploration of the impact on 

business in Europe. Here, he provides an update on conditions 

in Belgium following a devastating year.

Shelley Williams (MPI Toronto Chapter)
Steve van der Molen (MPI Philadelphia Area Chapter)
Wendy Blaney (MPI Greater New York City Chapter)
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 In March, the U.S. State Department issued a wide-ranging travel alert, 
informing U.S. citizens of the “potential risks of travel to and throughout 
Europe.” De Jongh says this alert—together with a similar response from 
Japan—contributed to the decline in the number of people attending con-
ferences and events. The MPI Belgium Chapter event on Global Meetings 
Industry Day (GMID) in April was crucial in mitigating some of that fall-
out.
 “It was an event we’d been organizing for several months before the 
attacks, and with the support of MPI headquarters in Dallas, plus other 
European and American chapters, we decided to keep the event on and 
used that platform to say, ‘We’re here, we’re standing strong and we want 
to keep going,’” de Jongh says.

 The chapter also engaged with the national tourism 
association in Belgium, as well as Visit Flanders and oth-
ers, to form alliances after the attacks, according to De 
Jongh. “We wanted to start working together more and 
wanted to ind a way to put Belgium out there again. And 
I felt that bringing us together and speaking with one voice 
made us stronger.”
  Today, de Jongh says there’s more of an emphasis on risk 
management, more training in place for staff and an effort 
by the industry to communicate to delegates and event orga-
nizers how seriously it takes security. “It’s no longer taboo,” 
she says. “We’re all more aware of this topic, it’s in contracts, 
and we discuss it automatically.”

 Business has come back to Brussels faster than the tour-
ist sector. “Leisure tourists don’t usually come back as quickly 
as we’d like after something like that,” de Jongh says. “But let’s 
wait a few months to see what happens.” In March it’ll be one 
year since the attacks. De Jongh hopes by then the industry as a 
whole will be back to normal.

“CONTINUE TO CONNECT”
 BY ALEX HANNAFORD
 JUNE, PGS. 52-55

The European Meetings & Events Conference (EMEC) 

in Copenhagen, Denmark, provides more than 30 

professional education sessions to 400+ attendees
MPI Foundation’s Rendezvous at EMEC attracts 250 

participants—33 percent more than last year

#EMEC16 generates 8.4 million impressions over 

seven days through the end of the event
Going Local certifi cate course debuts at EMEC to teach 

experienced planners how to infuse local infl uences into 

the conference, F&B and content design of the event

8.4 MILLION

A Most 
Violent Year
The following is a representative look at mass 

violence as it has intersected with the meeting 

and travel industries this year.

• In the deadliest attack in the U.S. since Sept. 11, 

2001, an armed Florida man entered the Pulse 

nightclub in Orlando, killing 49. Motivation for 

the massacre remains uncertain, but ISIL sympa-

thies and/or hatred for the LGBTQ community 

are believed to be the impetus.

• Four months prior to the Pulse nightclub 

massacre, two patrons were killed during a 

shooting at the Glitz Ultra Lounge in Orlando’s 

tourist district. Ten others were injured and have 

consulted with attorneys as to whether the club 

had suffi  cient security.

• 32 innocent people were killed by ISIL at 

Brussels Airport in Zaventem and the Maalbeek 

metro station, wreaking havoc on the Belgian 

meeting and event industry.

• The fi rst suicide bombing in Germany could 

have been much worse, but the despondent 

attacker was denied entrance to the Ansbach 

Open music festival. Instead, the explosive was 

detonated outside of a wine bar, injuring 15.

• Allegedly inspired by ISIL to commit mass mur-

der, a man drove a 19-ton cargo truck through 

hundreds of innocent Bastille Day celebrants in 

Nice, France, killing 86. The Nice Jazz Festival, 

scheduled to begin less than 48 hours later, was 

one of many events cancelled as a result.

• During a peaceful protest in downtown Dallas, 

fi ve law enforcement offi  cers were shot and 

killed by a lone gunman allegedly upset with 

recent high-profi le shootings by police offi  cers 

throughout the U.S. 

 

The Exhibitions and Meetings Safety and Security 
Initiative (EMSSI) is a coalition led by the International Association 
of Venue Managers, the International Association of Exhibitions and 
Events and the Exhibition Services & Contractors Association, but two 
dozen other industry groups have already aligned with the initiative as 
supporting organizations, including MPI. For the latest developments 
on the EMSSI, visit www.iavm.org/emssi.
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Julien Carlier
MPI France-Switzerland Chapter

 MARCH                APRIL        

Who We Are
In each issue of The Meeting Professional an MPI 
member shares his or her personal story with you. 
Here are the peers you met this year. 

JULY
MAKIKO YAMAMOTO, 
2016 MPI CHAIR’S AWARD 
RECIPIENT
MPI JAPAN CHAPTER

“Volunteering is not just for others, 

but for myself. I feel so good; I feel I did 

good things and people appreciate it. 

That is really rewarding. Money cannot 

buy this feeling. People ask what [MPI] 

can do for them, but they might not be 

clear what they want. If they don’t take 

action, nothing happens. We need to 

think out of the box—just step out and 

move forward. The result will come later. 

We don’t know what will happen if we 

don’t move.”

MAY
NICOLE R. BRENNER, CMP
MPI PHILADELPHIA AREA CHAPTER

“I strive daily to be as kind in my thoughts, as generous with my time and 

as appreciative in my life as my colleague, mentor and friend Daniel Love. To 

paraphrase from the fi lm As Good As It Gets, he makes me want to be a better 

person. Dan’s email signature contains the phrase ‘In Your Service,’ and I have 

never met anyone who embodies this ideal more. From personal confl icts to 

professional crises, Dan always has time to lend an ear and off er sage advice.”

NOVEMBER
ANDY WILLIAMS
MPI GEORGIA CHAPTER

“We need more people who 

aren’t afraid to step outside of their 

comfort zones. We have such a pool 

of talented individuals who just aren’t 

quite ready to take the leap to become 

more active in industry organizations. 

I was one of them. My plea: Give it a 

shot. Take an active role in something 

you’re good at (or something you’re 

bad at—you might learn some-

thing!). We need you.”

JUNE
JOAS KEMERINK
MPI NETHERLANDS CHAPTER

“The meeting industry has really broadened 

my scope on an international perspective. 

Seeing so many diff erent people from 

diff erent backgrounds work together gives 

me a lot of energy. The Dutch have always 

been a nation of merchants, traveling 

the world for hundreds of years. We, as a 

nation, know we cannot make it on our 

own. It is fantastic to see that vibrant 

international trade element come to life in 

the global meeting industry. That is where 

trade happens, and that is probably why 

the Dutch love our industry so much.”

FEBRUARY
HEATHER HANSEN O’NEILL
MPI WESTFIELD CHAPTER

“This industry is fascinating. I love the constant change, the emphasis 

on relationships, the talented people I learn from every day. I love that 

I can say something from the stage to a room full of people, then get 

a thank you email six months later because they actually took what I 

said to heart and made a relevant change in their lives. There’s nothing 

like making a diff erence, and meeting professionals do it all the time.”

OCTOBER
ADAM SPIVEY
MPI TENNESSEE CHAPTER

“The meeting industry has been 

wonderful to me. I have been able to 

travel to places and have experiences 

that I wouldn’t have been able to in 

any other industry. I have formed 

friendships and bonds with so many 

amazing people around the globe. 

When we say MPI is one big family 

we truly mean it, and I feel honored 

and blessed to be a part of this orga-

nization within such a great industry. 

I also have thicker skin from being in 

this industry.”

Meetings Mean Business Coalition partners, including MPI and its chapters, 

hosted more than 100 events in more than 30 countries to celebrate and 

advocate during the world’s fi rst Global Meetings Industry Day

Jeff  Rasco, CMP
MPI Texas Hill Country Chapter
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           MAY

DECEMBER
PAULA BLOMSTER
MPI FINLAND CHAPTER

“MPI has given me much more than I had ever dreamed 

of, and MPI Finland Chapter members have become dear 

friends. MPI invests in chapter leaders, so my colleague/

friend network has extended. I have had the chance 

to meet soul sisters and brothers from other European 

countries, the U.S. and Canada as I have been trained by 

MPI. During conventions I have received leads that have 

ended up in good business cases.”

AUGUST
GARY MURAKAMI
MPI NORTHERN CALIFORNIA CHAPTER

“I remain passionate and inspired by our industry each and every day by its ability to 

make the world smaller and more intimate. Our industry brings people together to meet 

and to connect, and in doing so moves not only business and the economy forward, but 

also, most importantly, enhances our connections to each other and our community. 

Our industry needs increased visibility, advocacy and understanding of what we do 

each and every day and the impact and economic value of meetings and events.”

AUGUST
GARY M
MPI NORTH

“I remain pas

make the wo

and to conne

also, most im

Our industry

each and eve

JANUARY
PATRICK 
ESPINOZA, CMP
MPI GULF STATES CHAPTER 

“The meeting industry has opened my 

eyes up to the world. I interact with so 

many people and cultures that it truly has 

widened my horizons. MPI has impacted 

my career substantially due to the vast 

numbers of meeting professionals I have 

been fortunate to network with. Because 

of the extensive travel I do in my career, it’s 

been great to attend multiple MPI chapter 

events across the U.S. annually.”

SEPTEMBER
REBECCA 
WAKEFIELD
MPI NEW JERSEY CHAPTER

“There are two key elements of the 

meeting industry that have shaped me. 

First is the ability to be a progressive, 

quick-thinking individual, always having 

a Plan B (or emergency exit) in my back 

pocket. As a planner you have to constantly 

reinvent yourself, so you might have to 

rely on past experiences. The second is my 

relationships with my colleagues. I feel a 

strong bond with both fellow planners and 

vendors, whether I see them regularly at 

MPI meetings or only meet up with them 

at the World Education Congress. They are 

a wealth of information and I value their 

opinion and friendship.”

APRIL
LACEE COLWELL
MPI CONNECTICUT RIVER VALLEY CHAPTER

“I think the biggest challenge most of us have is to learn to stop 

and listen. So often we want to just solve the problem or give a 

solution. When you truly listen to clients or employees is when 

you really understand their needs.”

MARCH
DANIEL LOVE
MPI PHILADELPHIA AREA CHAPTER

“My current work life is the best of all worlds. I can create one-of-a-kind galas, fundraisers and 

weddings in almost any space. We pride ourselves on the philosophy of ‘You’re only as good as 

your last event!’ That energy makes certain we have more in the future. My hospitality family is 

remarkable. The type of people I get to work with all make me a better person. This industry 

attracts a very special and gracious type of service-minded individual.”

Education agreement renewed between the University 

of Virginia Darden School Foundation and MPI for the 

Certifi cate in Meeting Management (CMM) program

More than 250 MPI chapter leaders produce 275 “comfort buddies” 

during team-building, CSR project at the annual Chapter Business 

Summit (CBS) for incoming chapter leaders in Dallas

MPI Academy’s Basics Boot Camp: Meeting 

Fundamentals certifi cate program launches 

for non-traditional meeting planners

Angela Grant
MPI Potomac Chapter

Learn more about Paula Blomster 
on Page 22.

pter
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JUNE                             

The next installment of Meetings Outlook will appear in the February issue of The Meeting Professional.

With 80 education sessions, the World Education 

Congress (WEC) attracts more than 2,000 industry 

professionals to Atlantic City (watch archived 

sessions at mpiweb.org/wec16) 

The MPI Foundation raises more than $300,000 for 

grants, scholarships and research through The Big 

Deal, Rendezvous and Not-So-Silent-Auction at WEC

MPI President’s Dinner at WEC raises 

$145,000 to support the MPI Academy

Tracking 
Industry Health
BY BILL VOEGELI

BUSINESS CONDITIONS
Meeting and event industry business conditions have remained 
positive and fairly stable throughout the past year, ranging be-
tween 2 percent and 3 percent projected growth. The reliable 
positive pace of the industry has resulted in more than just gen-
eral prosperity; the industry has faced the symptoms of a seller’s 
market, with diminishing availability of facilities and resources, in-
creasing prices and changes in the relationships between meeting 
and event professionals. Increases in the accessibility and afford-
ability of technology have helped many of you address the high-
er activity levels and greater expectations of attendees. While fa-
vorable conditions may cool in 2017, along with global economies, 
greater budgets are being created for 2017 in anticipation of con-
tinued improvement.

Tyra Hilliard, PhD, JD, CMP
MPI North Florida Chapter

To read the most recent edition of Meetings 

Outlook and all archived data, visit 

www.mpiweb.org/MeetingsOutlook. 

Meetings Outlook is developed in partnership with MGM Resorts 

International and supported in partnership with IMEX Group. 

Research is conducted by Association Insights.

Winter 2016               Spring 2016              Summer 2016                    Fall 2016 

68%                                                         70%                                63%                                                     67%

24%                                                       12%                           20%                                                          20%

8%                                                       17%                         17%                                                          13%

respondents predict 
favorable business conditions

respondents predict 
neutral business conditions

respondents predict 
negative business conditions
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Top 
SpotRevisited

The MPI Foundation hosts fi rst-ever Rendezvous at The Meetings Show 

in London, funds to benefi t European meeting industry projects

282 WEC participants use the Meeting 

Ambassador Program to help fi rst-timers 

get the most out of their time on site

Redesigned MPI membership model 

debuts, including the following levels :

 Essential
 Preferred 
 Premier 

EMPLOYMENT TRENDS
Overall employment in the meeting and event industry has re-
mained positive for the past year. Contractor employment levels 
are the most positive, generally supporting industry needs for scal-
ability and specialization. As technology has grown in importance 
and accessibility, contractors are often used for tech selection and 
implementation. Additionally, skilled contract labor allows indus-
try organizations to quickly ill gaps when specialization is needed. 
Net positive growth in part-time and full-time employment rep-
resents true growth in the industry. Employment statistics sup-
port projections of business conditions remaining consistent and 
gradually increasing. 

Social Studies
This summer, Meetings Outlook, as well as a separate MPI-U.S. 

Travel Association survey, queried respondents on hot-button 

social issues. Writer Elaine Pofeldt explored this for “It’s Compli-

cated” in the October issue of The Meeting Professional, but due 

to context and space availability, the following were not includ-

ed. The question posed to Meetings Outlook’s business research 

panel participants: Legislation has recently been passed in many 

areas which has resulted in broad social debate. In your own 

experience, how do each of the following 

forms of legislation infl uence the selection 

of these areas as destinations?

This year, The Meeting Professional’s editors 

and writers shared their travel experiences to 

10 destinations across three continents. Here 

are select updates from some of those locales.  

The 224-room Thompson Nashville hotel debuted, fully 

embracing the city’s musical heritage, with a vintage turntable and 

a library of vinyl in the lobby. A rooftop bar and more than 6,000 

square feet of meeting and event space should seal the deal.

MPI FOUNDATION
PRESENTS
MPI FOUNDAT
PRES

TIONOUNDAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAATTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTION
PPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPPRESENTS

Tuesday,14 June 2016 | 21:00 - 01:00 
Under the Bridge | Stamford Bridge
Fulham Road, London

  
  
  
 

                                AT 
THE MEETINGS SHOW

7%

8%

7%

11%

Avoided
destination

that passed
these laws 

Preferred destination 
that passed these laws 

HIGHER 
WORKER
WAGE LAWS

No change

Undecided

17%

5%

65%

14%

Avoided
destination

that passed
these laws 

Preferred destination 
that passed these laws 

MORE PUNITIVE 
ILLEGAL IMMIGRATION 
AND UNDOCUMENTED 
WORKER LAWS

No change

Undecided

 

77%

WINTER 2016 
Full-time 
Part-time 
Contract 

SPRING 2016 
Full-time 
Part-time 
Contract 

SUMMER 2016 
Full-time 
Part-time 
Contract 

FALL 2016 
Full-time 
Part-time 
Contract

INCREASING

54%

62%

46%

31%

34%

45%

30%

31%

42%

34%

28%

NO CHANGE

 
32%

31%

49%

55%

60%

46%

50%

63%

51%

49%

62%

DECREASING

 
14%

7%

6%

14%

7%

9%

20%

6%

9%

16%

10%
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Development begins on Meeting Standards four-hour, 

deep-dive certifi cate courses based on Meeting and 

Business Event Competency Standards in areas such as 

Risk Management and Meeting and Event Design

s predicted in late June, one outcome of the Brex-
it vote has been a more affordable U.K. for business 
travelers and foreign visitors, although that may be 
at the detriment of U.K. businesses and workers. 

As of press time, the British pound is near its lowest against the 
U.S. dollar (US$1.25) since 1985—down almost 20 percent in 
the four months since the Brexit vote—earning the title of the 
world’s worst-performing currency. And economists warn the 
crown’s currency has yet to reach its modern-day low. Once 
Prime Minister Theresa May invokes Article 50—a move May 
has said will come by the end of March 2017, which will of icial-
ly begin the process of negotiating a departure from the Europe-
an Union—the pound is expected to take another hit, potential-
ly dropping another 5 percent, with some analysts eying parity 
with the U.S. dollar as an historic possibility. Meanwhile—and 
counter to initial cautions—the U.K. economy actually grew in 
the three months following the Brexit vote (albeit by only 0.5 
percent). Further complicating matters, the U.K.’s High Court of 
Justice has ruled that Parliament must approve Brexit before the 
process can begin—and, of course, there are ministers planning 
to appeal the High Court’s ruling to the Supreme Court.
 Immediately after the Brexit vote in June, I spoke with sever-
al meeting professionals from the MPI United Kingdom & Ireland 
Chapter. Given some time for a clearer picture of the near-future, 
I’ve circled back to a couple of those U.K. industry pros to see if/
how things have since changed.

Much Ado 
About Brexit
The decision of U.K. voters to leave the European Union has 

led to economic tumult and uncertainty. As bureaucrats debate 

the next step, we re-visit the current and potential future 

realities for U.K. meeting professionals. BY MICHAEL PINCHERA

 JULY                                                             

“BREXIT: THE SHOCK & 
 THE OPPORTUNITY”
 BY MICHAEL PINCHERA
 AUGUST, PGS. 54-57

What effect, if any, have you seen on the meeting/event industry 
in the months since the Brexit vote?
JACKIE MULLIGAN, MEETING INDUSTRY EDUCATOR AND CO-OWNER AND DIRECTOR 
OF EVENTS FOR GAME REPUBLIC, THE LARGEST GAMES INDUSTRY NETWORK IN THE 
NORTH OF ENGLAND: “The events industry seems to be quite resilient and 
I am sure commissioning services from international agencies could 
be increasing given the low value of the pound. The companies I work 
with through Game Republic are noticing big changes, where those 
paid in U.S. dollars are doing well but others are concerned about ac-
cess to the huge European market and skills/talent from there too… 
And what makes matters worse is that there is no clarity on when this 
uncertainty will end, and whether it could get worse for companies 
with of ices in the U.K. and Europe in particular. I spoke to one compa-
ny who may have to reduce staff in his Spanish of ice because the sala-
ries had increased from £22,000 to £28,000 almost overnight thanks 
to currency depreciation. Many I have spoken to are still hoping for a 
U-turn or at least a much softer Brexit than Prime Minister May is sug-
gesting at the moment.”

Top 
Spot

2016 RISE AWARDS RECIPIENTS

Recognized from left: Lydia Blanchard (Young Professional Achievement); Kevin 
Iwamoto (Meeting Industry Leadership); Carol Norfl eet, MBA, CMP, DMCP (Member 
of the Year). Not pictured: MPI Minnesota and Tennessee Chapters (Educational 
Programming); MPI Belgium Chapter (Marketplace Excellence); MPI Arizona Sunbelt 
Chapter (Membership Achievement); Ricoh USA (Meetings Impact Award)
 

Revisited

RISE
AWA R D S

the
M P I

A
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Sarah Carter, CMP
MPI Washington State Chapter

FIONA PELHAM, MPI CHAIR AND MANAGING DIRECTOR OF MANCHESTER-BASED 
SUSTAINABLE EVENTS LTD.: “Overall business appears to be continu-
ing as normal with a general understanding that no one knows 
what the future holds.”

How do you think this will impact the industry in the 
near-future (6-12 months)?
MULLIGAN: “I think the current narrative is making the U.K. seem 
unfriendly, when it remains open and friendly, in general. The 
visitor economy will do well if it remains so cheap to come here 
and for many U.K. businesses and indeed international business-
es it will be far more affordable to host events in the U.K.”

PELHAM: “It should become clearer what Brexit actually means in 
the next 6-12 months and that is when the impact will be felt (for 
example, global business moving of ice locations). The value of 
our currency right now is making events in the U.K. more afford-
able for the global markets so we may even see a boost to short 
lead time events!”

Have you noticed any change in public perception regard-
ing Brexit?
MULLIGAN: “Yes, I see most people still angry about the way the 
referendum was handled and there are divisions that linger. That 
is to be expected when such a monumental move may be about 
to occur. I see many of the younger generations worried about 
their future mobility and prosperity and, of course, public con-
idence will be crucial in determining how long and how nega-

tive the impact may be on people’s lives. I am hopeful good sense 
and strong ethics will prevail, though good sense and ethics don’t 
appear to be very present in politics right now on either side of 
the Atlantic.”

For the latest details of the MPI United Kingdom & Ireland 
Chapter’s Insights event on Jan. 23, 2017, to discuss Brexit and 
the future, visit www.mpiuk.org.

One full year of MPI’s Experiential Event Series programs has been 
completed—the Miss America competition, the Consumer Electron-
ics Show, South by Southwest, the Democratic National Convention, 

the Toronto International Film Festival. The good news: MPI is expanding the 
Experiential Event Series options next year, while still taking a group of meet-
ing professionals to SXSW! This is your chance to get all sorts of industry-ex-
clusive access and education at some of the world’s biggest and best events!
 One of the new programs next year will take place at the Indianapolis 
500. Here’s a snapshot: During the two-plus days of activities in late May, 
participants will learn about revenue-generation opportunities and secu-
rity best practices for a 100,000-person event, while also going behind the 
scenes of the massive parade (300,000 spectators are anticipated) and VIP 
gatherings. Oh, and they’ll also experience the beginning of the race from the 
start/ inish line and then enjoy the race itself from a suite.

MPI Foundation Canada fundraising events 

Canada Rocks and Not-So-Silent Auction at 

IncentiveWorks yield US$91,000—

the most ever raised at the event
The government of Thailand commissions the MPI 

Academy to bring a CMP Boot Camp overseas to 

educate its meeting and event planners

Florida chapters select MPI to provide meeting 

management services for their Southeast 

Educational Conference in 2017 and 2018

               AUGUST

Dive into 
the Deep End
Which MPI Experiential Event Series programs will 
help take your career to the next level in 2017?

Olas Verdes in Nosara, Costa Rica, has become the country’s fi rst LEED 

Platinum hotel, achieving the highest level of sustainable design and 

construction. The property, located on the Pacifi c Coast, off ers 17 suites—

making it an ideal location for an intimate buyout—and also holds the 

distinction as the world’s only LEED-certifi ed surf hotel.

MARCH
SXSW 2017 (Music Weekend), 
conference production

C2 Montréal, event design

Indianapolis 500, sports 
event management

FEBRUARY
South Beach Wine & Food Festival, 
culinary event management

MAY
Royal Caribbean Experience, 
culinary event management 
and event production

Learn more about and register for these and additional opportunities at 
www.mpiweb.org/MPI-Academy.

Listen to the Experiential Event Series panel discussion from this year’s 
World Education Congress at https//tinyurl.com/EXP-panel.
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SEPTEMBER                                               

Inspiration from 
Non-traditional Experts 

Facing seemingly insurmountable challenges that upend your ambi-
tions can lead to a clearer understanding and perception of what can 
be accomplished and, perhaps more important-
ly, how. That’s the message artist Phil Hansen 
brought to his WEC Flash Point session. Do you 
thrive when facing a deadline? That’s one way 
to examine Hansen’s greater lesson, which is an 
extension of, but no less valuable than the cliché, 
“When one door closes, another opens.”

Looking out to your audience, laughter be-
gins. As it grows, so too does the activity 
of butter lies in your stomach, or annoy-

ance in your voice—dependent on the context and your own 
personality. Both of these responses are the wrong way to 
perceive the situation, as shared by Tami Evans during her 
IMEX America keynote. If an audience is laughing, they’re 
listening—and learning—Evans says. And when it comes to 
engaging with your audience, education is the goal. So laugh 
away, fools!

“To be able to embrace your inner dork is a powerful way 
to admit to yourself that you don’t have to be perfect. I 
think that [obsession with perfection] is the No. 1 blocker 
to development and certainly is a blocker to motivation.”
—TAMI EVANS 

Four certifi cate courses (Venue Sales, Healthcare Meeting Compliance, 

Sustainable Meeting Professional and Meetings and Events at Sea) be-

come available for on-demand learning at mpiweb.org/MPI-Academy

MPI Academy presents Event Design Certifi cate boot camp to 

more than 75 professionals at MPI’s fi rst-ever Thought Leaders 

Summit in Las Vegas, benefi ting the MPI Foundation

Robert Mirakaj
MPI Northern California Chapter

This year saw compelling personalities once again grace the pages of The 

Meeting Professional and share insights with thousands of participants at live 

events such as MPI’s World Education Congress (WEC) and European Meetings 

& Events Conference (Page 26) as well as IMEX America.

“LIMITATION AS LIBERATION” 
 BY ROWLAND STITELER 
 MAY, PGS. 18-19

“Working within the confi nes of our 
limitations is the best hope we have to 
transform ourselves and collectively 
transform our world.” 
—PHIL HANSEN 

p

u 
y 

an
hé, 

“MIRTH MESSENGER” 
 BY ROWLAND STITELER 
 AUGUST, PGS. 18-19
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Nichole Ferree
MPI New England Chapter

               OCTOBER

ibtm world announces partnership with MPI Foundation 

to bring Rendezvous to Barcelona in 2016 (with Holland) 

and 2017, ibtm latin america in 2017

The MPI Foundation raises more than $365,000 through a wine auction 

and the 2,000-attendee Rendezvous, the IMEX America Night

More than 900 participants experience 30+ 

unique education sessions during Smart 

Monday, powered by MPI, at IMEX America

Nichole F
MPI New E

Whenever you feel as though life and its ilthy minions are 
beating you down, it’s possible all that you need is Sekou An-
drews’ “Awesome Anthem” (TheAwesomeAnthem.com). 
It’s that same positive, realist energy that Andrews brought 

to this year’s RISE Awards luncheon at WEC. His slam poetry-style ad-
dress to attendees was packed with witty takeaways and pronounce-
ments of individual value, including but not limited to calling meeting 
professionals “next-level ninjas.”

Stop me if you’ve heard this one: Two intro-
verts walk into a bar. Just kidding, that would 

never happen! Such is the mass perception of introverts, 
including WEC presenter Susan Cain, who dispels myths 
about this large population and shares details to help ex-
troverts understand their more-internally focused com-
rades—and leverage their skills.

“THE INTROVERT’S DILEMMA” 
 BY BLAIR POTTER 
 APRIL, PGS. 18-20

S
v

“

“I wish that extroverts understood that introverts are not 
antisocial, that it’s just a diff erent way of being social.”
—SUSAN CAIN 

“The business world is beginning 
to redefi ne ROI. The return on 
inspiration is your message 
catalyzed. And your business 
objective? Dancing in the aisles.”
—SEKOU ANDREWS

“POETRY IN MOTION”  
 BY ROWLAND STITELER
 OCTOBER, PGS. 28-29

“

Explore the presentations from this year’s WEC, including those 
from Phil Hansen, Tami Evans and dozens of other experts, at 
www.mpiweb.org/WEC16. To experience future industry 
education fi rst-hand, register for upcoming MPI events at 
www.mpiweb.org/events.
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Top 3 Stories of 2016

The weekly MPI Pulse e-newsletter 
provides fresh content for industry 
professionals to stay up-to-date and 
continue learning.

 MOST POPULAR
1. Fighting Rising F&B Costs
2. Conference Trends to Pay Close 

Attention To
3. Questions Event Professionals 

Should be Asking Themselves 
Regularly

The regularly updated blog at PlanYour 
Meetings.com, acquired by MPI in late 
2015, is dedicated to non-traditional 
meeting planners.

 MOST POPULAR
1. RFP ethics: 7 land mines to avoid
2. The 33 skills meeting and event 

planners need to succeed
3. 3 reasons why your RFPs go 

unanswered

The most-honored magazine in meetings 
and events, The Meeting Professional is the 
industry publication the MPI community 
reads more than any other.

 MOST POPULAR
1.  Eat, Drink and Be Budget-Friendly 

TASTY TIPS THAT WON’T BREAK THE BANK

2.  The State of the Meeting and Event  
Industry MEETING PROS DISH ABOUT CURRENT 

AND FUTURE CHALLENGES/OPPORTUNITIES 
3.  Shelter in Place at SXSW Seen in

Action SAFETY MEASURES ACTIVATED DURING A 

VIOLENT STORM

MEETING PROFESSIONALS INTERNATIONAL@

#Winning!
TOP 10 MAGAZINE OF THE YEAR FINALIST
Th e Meeting Professional

OVERALL EXCELLENCE – MAGAZINE OF THE YEAR (Central Region)
Th e Meeting Professional

FEATURE ARTICLE – GENERAL INTEREST – GOLD (Central Region)
“9 predictions to see you through the next 20 years”
Plan Your Meetings, 2015

FEATURE ARTICLE DESIGN – GOLD (National and Central Region)
“Appetite for Disruption”
Th e Meeting Professional, May 2015

FEATURE ARTICLE – GENERAL INTEREST – SILVER (Central Region)
“Game of Drones”
Th e Meeting Professional, April 2015

FEATURE ARTICLE DESIGN – SILVER (National), GOLD (Central Region)
“Mind-blowing meetings: Th e art of applying neuroscience to event education”
Plan Your Meetings, 2015

INDIVIDUAL PROFILE – BRONZE (Central Region)
“Th e Chip Connection”
Th e Meeting Professional, Nov. 2015

ON-SITE TRADE SHOW COVERAGE – BRONZE (Central Region)
WEC Onsite Daily 2015

So far in 2016, the MPI Foundation has provided 

$820,000+ for grants, scholarships, research and 

its endowment, including 52 MPI Chapter Grants 

and 264 scholarships

$820K+
MPI Foundation Endowment launches in 

order to ensure a self-sustaining organization 

that can fund meeting and event industry 

initiatives for years to come

What topics grabbed your attention the most this year? Following are the 
stories that received the greatest online traffi c from The Meeting Professional, 
Plan Your Meetings and the MPI Pulse email newsletter in 2016.

MPI’s publications The Meeting Professional and Plan Your Meetings 
were recognized by the American Society of Business Publication 
Editors with seven Azbee awards this year for editorial and 
design excellence.

NOVEMBER                                                     
Marcelo DeOliveira
MPI Toronto Chapter
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