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Membership — A Golden Opportunity
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RED

October 2000

By O.D. O’Donnell, Nightlife Talent and Management

Share MPIandfillyourpockets
with Gold. The Membership
Committee will once again, use
Galleria Gold as anincentivetoget
membership involved inrecruiting
new members. The Membership
committeewants eachindividual to
share the same objective and
realize the opportunity of sharing
inthe Gold.

The top recruiterforthe DIFW
chapter can win a cool $ 500.00 in
Galleria Gold. Share thebenefits of
MPI Membership with your
associates and friends in the
marketplace. Everyoneis awinner
in this contest. For each two
membersyourecruit forthe chapter
you receive $ 10.00 in Galleria
Gold. MPI International is also
having a Membership drive and
theirthemeis“Soaringlike Eagles.”
The top recruiters become eligible
tocompeteforthreefantastictravel
packages. Howwould youlike to
enjoy fourdays and threenights for
two at the Ritz-Carlton Lodge in
Atlanta, Georgia? Fivedaysand four
nights fortwoincluding airfare atthe
Ritz-Carlton in Half Moon Bay,
California might be more to your
liking. Ifthatdoesn’tfit thebill, how
about a seven-day, six-night
excursion for two in a Caribbean
paradiseattheRitz-CarltonRose Hall
inJamaica, with airfareincluded?

Beenthusiasticwhenyou talk
about MPI. Share what you have
gained fromyour involvementwith
the association.

Why not invite prospects to
attend monthly meetings with you
and encourage them to become

involved in chapter activities after
theyjoin. Belongingto MPIis alot
like a bank account.....if you don't
put anythingintoit, youcan’tmake
any withdrawals. Only through
involvement and one-on-one
personal contacts....oftenoccuring

's Words
alw;
et a w.
and an MP| membership application

in concert with committee
meetings....dowereallygettoknow
the planners and suppliers in our
chapter. These activitieswill enhance
your career aswell as contribute to
the continuing excellence of the D/
FW_Chapter.

Eachprospect can attend three
chapter meetings as a guest before
applying formembership.Besure to
havemembership applications with
you at all times. You can pick up
membership applications from the
Chapter Guest Registration Desk at
eachmonthlymeeting. Also be sure
your name is on the application as

Dallas/Fort Worth Chapter

the recruiter for each new member
yousponsor. Ifyourecruitaplanner,
they donotrequire asuppliermatch.
However, if you recruit a supplier,
theywill have to bematchedwitha
planner for their application to be
approved. Ifyouneed helpinfinding
a planner match, call O.D.
O’Donnell at 972-789-9340 fo-

_ assistance.

The Membership Commi
would like to offer the follou
challenge to all members of t.
DI/IFW Chapter:

Find a Member, Keep a
Member: We challenge allmembers
to recruit at least one new member
thisyearaswell asretain one member
(yourself).

Encourage all members to
attend amonthly meeting: Did you

know that more than 1/3 of our
members have not attended a
meeting yet this year? Encourage
everyone to take advantage of this
terrific opportunity tonetwork and
enhance their career.

Join a comnittee and becomne
involved: Did you know that only
about 1/3 of our members are on
committees? Committee
involvement andworking together
is where networking and
relationship-building occur.

MEETTHEMPICHALLENGEAND
REAPYOURBENEFITS

Chapter Meeting ® October 26th ® 7:30 a.m. ® Westin Galleria



DEFINING THE POWER OF MEETINGS™
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Dallas/Fort WorthChapter:
Dallas/FortWorthChapter
PMB259
7750NorthMacArthurBlud.
Suite120
Irving, TX 75063-7501
wwwnpidfio.org

ChapterAdntinistrator
RandieChames
(972) 869-3836

Fax:(972) 506-7485
rcharmes@msn.com

VicePresident PublicRelations/Marketing
StephanieSchroeder
StarwoodHotels&Resorts
(972)238-1008
stephanie.schroeder@starwoodhotels.com

(214) 417-1180

CindyProvence
CorporateBusinessSoluti

(a14)415-2738
ManagingEditor
DanaNickerson,CMP

Square One Productions

(214) 343-8067
dana@seabrookconuipters.com

AlaimaPalmer, CMP
Excel Ce ications,Inc.
214-863-8926
apalmer@excel.com

Photographer
JimWoods
JWoods Custom Photography
(214)395-5036
Jiphoto@msn.com

MISSIONSTATEMENT

Meeting Professionals International
is the pivotal force in positioning
meetings as a primary communica-
tion vehicle and a critical compo-
nent of an organization’s success.
Meeting ProfessionalsInternational
leads the meetings industry by serv-
ing the diverse needs of all people
with a direct interest in the outcome
of meetings, educating and prepar-
ing members for both their changing
roles and validating relevantknowl-
edge and skills, as well as demon-
strating a commitment to excellence
in meetings.

MPI/DFW 1S NOT RESPONSIBLE FOR THE
CONTENTOFARTICLESSUBMITTED FOR PUBLI-
CATION. ALLARTICLES ARE SUBJECTFOREDIT-
ING AND/OR REJECTION BASED ON CONTENT.

MPI D/FW Calendar Information

OCTOBER
8 Newsletter & Insert Submission Deadline

25 Board of Directors Meeting— Embassy Suites
Near the Galleria - 5:30pm-7:00pm
Steve Kemble (steve.kemble@airmail.net)

26 Monthly Chapter Meeting— Westin Galleria— -

Rock Your Way to More Creativity Breakfast—
8:00am — 10:00am - Randi Charnes
(rcharnes@msn.com)

30 Community Service Committee Meeting —
Westin Galleria — 5:30pm-6:30pm — Tamra
Fairbrother, CMP
(tamra@themeetingplanners.com)

2 Program Committee Meeting— Stonebriar

10
15

16

27

Country Club - 5:30pm-6:30pm — Anna Squire
TEC - Westin Stonebriar— (Community Service
Project—Food Pantry)

MPI-D/FW“Highland Golf Outing” —The Tribute
Golf Course — 8:00am-12:00pin — Steven G
Foster,CMP (stevenfoster@mindspring.com)

Newsletter & Insert Submission Deadline

Board of Directors Meeting— Embassy Suites Near
the Galleria — 5:30pm-7:00pm — Steve Kemble
(steve.Kemble@airmail.net)

Monthly Chapter Meeting — Renaissance N
Dallas — Joel Zeff — Luncheon — 11:30am-1:00pm
(Community Service Project—Food Pantry) -
Anna Squire (anna.squire@ourclub.com)

Community Service Committee Meeting —
Westin Galleria - 5:30pm-6:30pm — Tamra
Fairbrother (tamra@themeetingplanners.com)

Committee Meetings, other Educational Programming and Contact Information are listed on
thewebsite at www.mpidfw.org

WEB SITE NEWS

www.mpidfw.org

Question of the Month:

Go to the mpidfw.org website, Guest Book and sign in, tell us your thoughts. To read member comments, go

to "Read” Guest Book.

ARKS

"Since (971"
Providing these and many other
Musical Entertainers for
Weddings, Corporate and Private Events.
¥t Emerald City
~x The Roof Raisers
% Random Axis
Jt Kalimbe Caribbean Band
Yt Mack Mallone & The Swing Machine
¥t Harpists, Strings, Pianists,
Brass Groups, Jazz Combos, and DJ's
Comedians, Magicians, Seasonal
Entertainers, Look-alikes, Speakers,
Novelty Acts and more...

972x231+4091

The "Stars” exclusively
represented by

Carol Marks Music

include:

{ \
J.D Monson

Soul Tsun’amir

~

www.carolmarksmusic.com

Make Your Commitment to the future by
becoming a TEC Sponsor!

TEC 2000
November 3-4, 2000
Westin Stonebriar Resort

TEC isapremier educational experience
that will attract hundreds of meeting
industry professionals from across the
state of Texas.

Take advantage of a qualified audience,
extend your presence and target your
marketing dollars to build customer
relations and increase business
opportunities.

Sponsorships are on a first come-first
serve basis!
(in-kind sponsorships are welcome)

To inquire about sponsorships, contact
TEC Sponsorship Chair, Dvorah A.
Evans at (214) 421-5200 or

daedbcc@aol.com.

Meeting Professionals International « D/FW Chapter

October 2000
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President

Mark your calendars!
Something BIG! is about to happen
onNovember3—4.The Dallas/Fort
Worth Chapterwill host the Texas
Education Conference (TEC) 2000.

The
conference
willbe held/
hostedatthe
new and
beautiful
Westin
Stonebriar
Resort.

T h e
objective of
theTECisto
provide an
affordable, quality educational event
and networking opportunity for
meeting professionals. You should
very much consider this as an MPI
member benefit. The TEC was
formed by the Texas Chapters of
Meeting ProfessionalsInternational
and was first hosted by the DIFW
Chapter in 1997. In the following
years, HAMPI (Houston Chapter)

SteveKemble

SteveKemble EvenDesign
D/IFW Chapter President

hosted the event, followed most
recently by the Texas Hill Country
Chapter (Austin). The conference
worksonarotationbasis,sonowit
isbackin Dallas, and we should be
PROUD!

Active DIFW Chapter member
Peg Wolschon, CTP, is the
Chairperson and along with her
committee of over 60 persons, they
have puttogetherthemost dynamic
and ACTION!filled programinthe
history of TEC. Not only will TEC
includeincredible eveningevents,a
golftournament, and a tradeshow, it
alsohas stellareducational offerings
withtopicsrangingfromSpecial Event
Planning, Problem Solving and
Creative Thinking, Working with
SuppliersontheInternet, Contracts:
Attritionand Cancellation Clauses,
Gratuities to Theme and Design:
Creativity on a Budget and more!
Lotsmore!!

The incredible curriculumwas
developed by senior planners and
will target all experience levels.

Additionally, youwon'twanttomiss
the engaging opening and closing
keynotes.Ifeelitisalsoimportantfor
you to know thatall chapters share
in the profits of TEC, which means
that by supporting this conference,
this chaptercan continueto provide
you with valuable monthly
educational programs and other
offeringsaswell.

Please watch for TEC
informationbeingsenttoyou.Itruly
hope youwill considerparticipating
in this valuable educational
experience, especially withit being
heldrightherein the Metroplex (never
hurtsto save those travel expenses!).
Registerearly, forthisisgoingtosell
out quickly! Please attend and
support TEC. By doing so, you are
supporting the Dallas/Fort Worth
Chapter. Onbehalf of Peg Wolschon,
CTP and her fabulous committee,
your involvement and support of
thisveryworthwhileendeavorisvery
much appreciated.

Commerce

Visitors Bureau

Iam pleased to announce the following

International Appointments
for the 2000-2001 Year :

Marketing: Erin Longley, Imagine Events
WEC/PEC: Sandi Galloway, Canadian Tourism Commission
PR/Marketing: Dana Nickerson, CMP, Square One Productions
Special Interest: Adam Keim , Andersen Consulting
Governmental Affairs: Dvorah Evans, Dallas Black Chamber of

Chapter of the Year: Colleen Rickenbacher, CMP, Dallas Convention and

TEC: Peg Wolschon, CTP, Coach USA

@\l

DEFINING THE POWER OF MEETINGS

Meeting Professionals International is the
world’s largest association of meetings profes-
sionals with more than 17,000 members in
64 countries and 58 chapters and six clubs.

PI serves as the pivotal force in positioning
meetings as aprimary communication vehicle
and acritical component of an organization’s
success. MPI leadsth ingindustrybyserving
the diverse needs of sand bers
alikethroughitscommitment to quality educa-
tion, conti i tandexcellencein

(8
meetingstwliileupholdinghighethical standards.

President
SteveKeinble
SteveKemnbleEventDesign

214-943-5949
President-Elect
BettyEGarrelt,GV.ﬂ-"
972-513-0054
Immediate Past President
Steven G.Foster, CMP

CircleRRanch
817-870-6011

1 Inc.

Garret

Vice Presidentof Education
BitsyBums,C(MP
H.D.VestFinancialServices
817-870-6011

Vice Presidentof Finance
CherylL.Beasley, CMP
Sabrelnc.
817-931-7923

VicePresident of Membership
0.D.O'Donnell
NightlifeTalent &Management Agency-Prnache’
972-789-9340

Vice Presidento; ms
AnnaSquire
StonebriarCountryClub
972-625-5050

VicePresidentof PRIMarketing
StephanieSchroeder
StarwoodHotelsandResorts
972-238-1008

BOARDOFDIRECTORS

Plarmers:
JimmyEanes,CMP
ParkerCollegeof Chiropractic
972-317-7096
ElizabethChandler
TheMeadowsFoundation
214-826-9431
LymmE.Lewis, CMP
Cap GeminiEmst & YoungUS,LLC
214-665-5785
MelissaS.Logar,CMP
PricewaterhouseCoopersLLP
972-724-2258
BeverlyD.O’LaughlinCMP
CompuCom
972-856-3686

Suppliers:
DebbieMeyers, CSEP
Bravo!Exttertaimmnent
972-939-2525
PatfyStem
DallasMeetingManagement
214-863-8424
Bruce Wolpert, CMP
HiltonSalesWorldwide

972-163-0294

For advertising rates for the CURRENT or the website, call Michelle Kwiatkowski @ 214.417.1180



Robert Trent Jones, Sr.
Signature Course

Lo

hirty-six holes, =~
L. a hot stone massage 7
\ and a charbroiled
I Angus steak.

Then we meelt. whether you're

Alvard-w £ " planning a corporate golf getaway, organizing an executive

restauranms fa -

retreat or setting up a sales incentive trip, your next meeting
belongs at The Lodge of Four Seasons in Missouri's beautiful Lake

of the Ozarks. We've invested over $3 million in guest room

renovations — and with 30 function rooms, over 40,000 square
feet of meeting and banquet space and advanced AV

technology, our set-up staff will professionally handle any of

your meeting requirements. Meetings generally

require work. Might as well have

e 0
some fun while you're at it. LOD GE
OF FOUR SEASONS

Championship Golf Resort & Spa

1.800.71 18983 www.4seasonsresort.com
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OCTOBER D/FW Chapter Meeting

Thursday, October 26, 2000 ® Breakfast Meeting

Rock Your Way to More Creativity

By Elizabeth Baryshev

Rock Your Way to More
Creativity

Wouldn’tIt Be Nice to havejust
alittlemore creativity withthe way
youconductyourbusiness? Donna
Long of JukeBox Learning and co-
authorofthebook, Rock Your Way
To Happiness, will sharewithus four
fundamentals of creativity and her
creative process involves classic
rock ‘n’rollmusic!

Joinusforthissessionandlearn
to Harmogenize (connect music and
lessons) forincreased retention and
inspiration,

Thanks to our sponsor,
Galveston Convention & Visitor’s
Bureau, each attendee willreceive a
handout with Donna’s four
fundamentals and a 21-song CD of
original (not remakes) classicrock
hits. This session should prove to be
Fun, Fun, Fun. We hope to see you
there!

October Program Committee:
Elizabeth Baryshev, B.T.IP., Inc.
Leah Belasco, Belasco Consulting

Sponsored by:
Galveston CVB

October Host
Facility

Westin
Galleria

The Westin Galleria is
conveniently located only 15
minutes fromdowntownDallas,
20 minutes from Dallas/Fort
Worth International Airportamd
10 minutes from Love Field
Airport. The Westin Galleria is
the only hotelinDallas attached
to over 200 shops and boutiques
including Nordstorms, Macy's,
Saks Fifth Avenue and Tiffany &
Company located inthe Galleria
ShoppingMall.

The Westin Galleria Dallas offers
431 newly renovated luxurious,
oversized guestrooms including
13 elegantly appointed suites.

DIiRECTIONS

From West: ComingfromI-
3580eastonl-635andexit Dallas
Parkway North/ Tollway South,
Exit 22D. Stay to the right for
Dallas ParkwayNorthexit,pass
Inwood South (1* light), left onto
Dallas Parkway (2" light). Turn
right at second traffic light into
Galleria Complex. Followsignage
tohotel.

FromEast: FromI-635 West,
exit Dallas Parkway | Inwood
Road, Exit22B. Stay to theright
onfrontageroad, rightontoDallas
Parkway (2" light). Turnrightat
first traffic light into Galleria
complex. Follow signage to the
hotel.

Meeting will be on Level 3,
GalleriaBallroom.

October MPI D/FW Chapter Meeting

Rock Your Way to More
Creativity

Sponsored by Galveston CVB

Westin Galleria
13340 Dallas Parkway

972-934-9494

7:30am— Registration/Reception
Committee Trade Show

8:00am-9:30am— Breakfast & Program

9:30am - 10:00am — MemberOrientation

Complimentary Self-Parking in Garage
Valet: $5.00

Advance Member Price: $17.00
Advance Guest Price: $22.00
Walk-In/On-Site Price: $25.00

R.S.V.P. to Randie Charnes
by 2:00pm, Monday, October 23, 2000

ON-LINE REGISTRATION PREFERRED
Website Registration: www.mpidfw.org

* rcharnes@msn.com
* FAX 972-506-7485 (see fax insert)

For advertising rates for the CURRENT or the website, call Michelle Kwiatkowski @ 214.417.1180




New Kids on the Block

MPI D/IFW New Members for
September 2000

To obtainmoreinformation about amember, pleaserefer to thewebsite at: www.mpidfw.orglmemdir

Jens H. Almborg .....ccccovvvevvcnnnnnnn. Diplomat Resort & Country Club

Trace N. Amold .......ccocorninncnnn. Texas Lils Ranch & Conf. Center

GerriP.Bluhm ..o Bally’s/Paris Las Vegas

Lora A. Brandis ........cccceeivniniernnnnicecneee Rainmaker Advertising ~ Krystal A. McCoy .......coouviiniiiiiiciiiin Hyatt Regency DFW
Courtney Campbell ........cccoooevrvevennnnnne. EventLink International, Inc.  KellyE.McNeff.......cocvvirivineneeee e, Nortel Networks
Tony W. Cummins ........cccovveevenrenmveceennnennns Wynnwood Hospitality ~ KaraE.Millar ..., Southfork Ranch
Mark H. Duggan .......cccccoeveiviveeeeiceecienin, Audio Visual Innovations  MicheleS.O’Leary .....ccoceceevvnnccinnnincnicieee Stockyards Hotel
Tracy M. Dunlap .......ccocoeiiiianincnnne Lone Star Park at Grand Prairie ~ GeorgePalacios...........ccccceceeeenncne. HelmsBriscoe/The Palacios Group
Christy L. Durland .........cccoocoiiiiniiiiiiiieceee EPlanGolf.Com  JosephPizzatola ........cccooveeremncininneccrnnenne, Continental Airlines
Michele D. FranK ......ccccocoiiveiniiiniinie e HyattRegency Dallas  Todd A. Quigley ......c.ccooveveccnnnnns Designs Behind the Scenes, Inc.
Tiffany M. Garrett ......cc.cccovveevenmeennen Dallas Cowboys Football Club ~ Claudia X. ROJaS ......ccoceiiieiiciimcciierecrececirenae TheRitzCarlton
JOhNGIen ..c.ooeeiiiiec e Destination Kenya  CIRyan ... Rare Medium, Inc.
Candice A. Gonzales .........ccceveereerneencncreennens LaValentinadeMexico  ReniL.Sandler ..o, Sandler Productions
Dianne L. Hughes ......... The Speedway Club/Texas Motor Speedway ~ Angela B. Sauter ..o, AVW Audio Visual Inc.
Monique L. Kirkwood .........ccceeeeunnnnene. Renaissance Hotel - St. Louis  Sonya F. Schaner ... Rosenbluth International
Marina A. Klein.....ocooovvveeeveeecivienns Hilton DFW Lakes Conf. Center  Suzanne Schmidt.............c..couvee... Suzanne Schmidt, Ed.D,LPC,LMFT
Deborah D.Kriner ........ccocceenreennnene. Society of Petroleum Engineers ~ Bernie B.Schom ... ABCOlInc.
GailD.Lemaire .........cccoeeveriineiiniccnceeecee e Hotel Adolphus  AmyD.VanWinkle ... Inn on the River
Janice L. MatSon ......ccooevveeeeiiieiireceeee e et Texas Tuff Music  ThomasE. YateS ......ccccvevieieeiececieceeieeeeeie e Hotel Adolphus

IF YOU THIN Busingss HAs NoO PLALI: I\ A RESORT, THINK AGAIN.

Wlh its magn Hlin n | enjoyed a reputation of The Premier Resort &
Conference Center on the Tex il ' B i amscanon

For beyond the 3 [ 4c “onference capabilities to rival the nation's best. With
more than 40,000 sq of high ommunications technology, and award winning

staf of service-sawy Drl RUE T e : THE SAN LUIS RESORT

oking Galveston's spectacular beachiront. Call

SPA & CONFERENCE CENTER
today to discover the unique blend of hardworklnq conference facilities and relaxing resort amenities that is The San Luis.

53rd @ Seawall Blvd.
Call Today To Book Your Next Meeting: (800) 445-0090 Galveston Island, Texas

or Laurie Shaw at our Dallas Regional Office (972) 712-9936 www.sanluisresort.com
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Educational Programs for
2000-2001 Announced

The Educational Committee hasbeenvisiting the “think tank” thepast
two monthsturningeducational programideasintorealities, and they'revery
proud to announce the program lineup!

OCTOBER:

CMP Study Group: October 2, 16, 23, 30 at Meadows Foundation
Office Workshop: “Persuasive Communication Benchmarking
Techniques”- Oct 18

NOVEMBER:

Texas Educational Conference: November 3-4 at Stonebriar Resort

CMP Study Group: Novenber 6, 13 at Meadows Foundation Office
CMP/CMM Breakfast Planning Committee Meeting Kickoff: November 7

Teambuilding Workshop: November 16 at Las Colinas Marriott Hotel
(enhancement program to theregularmonthly chapter meeting)

DECEMBER:

International Planning Series: “The ABC's of International Planning-Decs
JANUARY:

Platinum Series: “Building Better Meetings Through Technology”-Jang

Planner/Supplier Benchmarking Forum: “Sharing Meeting and Event
Themes”-Jan 12

Inside View Series #1: “Independent Thinking” (The first in a series of 4
workshops concentrating on Independent Planning issues)-Jan 16

FEBRUARY:
SuperSession: International Dining-February
Inside View Series #2: “Independent Thinking”-February 13

Supplier Showcase and Educational Forum-February 22 (regularmonthly
meetingdate)

MARCH:

Inside View Series #3: “Independent Thinking”-March 6

International Planning Series: “International Protocol”-March 13

APRIL:

Planner/Supplier Benchmarking Forum: “Building Trusting Business
Relationships”-April6

SuperSession: Teambuilding-Date TBA

Inside View Series#4: “Independent Thinking”- Date TBA

CMP/CMM Breakfast Planning Committee Meeting-April 17

MAY:

International Planning Series: “Satellite Videoconference with the Gemelli
Chapter”-May 1

Planner/Supplier Benchmarking Forum: “Workingwith Hotels-What Really
Goes on Behind the Scenes”-May 11

CMP/CMM Breakfast Planning Committee Meeting-May 15
JUNE:
CMP/CMM Recognition Breakfast-Date TBA

Alsoindevelopment...Industry Action! Workshops with topics to include:
Anencorepresentation of “Attrition Clauses” and aworkshop on discussing
“Code of Ethics and Conduct” intoday’s business marketplace! Plus, look
for the announcement of a SuperSession on “Green Meetings” and a
Benchmarking program on “Tending to the VIP and Executive Audience!”

CMP/CMMACTION LINE
An Interview with the

CMP Goddess

By James C. Monroe, CMP, CSEP, Gale Sliger Productions

Colleen A. Rickenbacher, CMP, Dallas CVB, past MPID/FW Chapter
President, authorofHowto Become a CMP, andpast CMP Committee Chair
of the Convention Industry Council (CIC) and a perfect candidate to
invterview for the inside scoop on the CMP process!

Forthoseofyounewto the Certified Meeting Professional designation,
it is the most widely recognized and respected professional certification
programinthemeetings, event and hospitality industry. Therequirements
tositfortheexamarerigorous.

CMP:Tellus, Colleen, who really grades the applications for the CMP?

Colleen: The CMP Board reviews all applications. Any disqualified
applicants arereviewed a second time by either the Chair or Vice Chair of
the CMP Board.

CMP:Whomshould candidates callif they have questions aboutfilling
outtheirapplication to takethe examn?

Colleen: Candidates should refer first to their Candidate Handbook.
That should answer all of their questions. After that, if they still have
questions, they can contact the Convention Industry Council (CIC).

CIC Office: (703) 610-9030 - Email: cinp@cmponline.org

But, please remember they are extremely busy during this period of
time. Allow enough time for a response to your question.

CMP: Where can I find out about the entire process required for
attainingmy Certified Meeting Professional designation?

Colleen: The Candidates Handbook is the most comprehensive
source, but there is very good information on the web site:
www.cmponline.org

CMP: Thereis anew ConventionIndustry Council Manual, 7" edition,
dueoutthisyear, Willitinakeiton time? Isitworthwaitingforthenewedition
beforeparticipatinginastudy group? How longwillitbe afteritis outbefore
thenew material contained within it starts showing up onexaminations?

Colleen: Yes, the CIC Manual (7" edition) is right on schedule. It will
be released in December 2000. New iteins will be written at the February
2001 CMP Board Meeting. So the first exam with items from the CIC
Manual, 7" edition will be July 2001.

Asforwaitingfortheneweditionbeforeparticipatinginastudygroup,
myresponse would beno, do not wait, The manual is being updated and
includes new chapters on current meeting planning practices but if you
are ready to begin you should proceed with a study group now.

CMP: Who writes the questions for the CMP Exam? Are old copies
of theexamavailable?

Colleen: Under the direction of testing experts (psychometricians),
CMPs write the questions for the exam. Our next CIC Conclave to write
new items is August 17 - 18, 2001 in Cleveland, Ohio. This is your
opportunity to createitems that can/will be used for future examinations.
Itisawonderful educational opportunity on the complexity of writinga
test question and the overall exam process.

The CIC office does not provide sample exams for future applicants.
There is a bank of approximately 1200 items that are used to create each
exam. A new exam is created for each administration of an exam.

Forinformation on current orupcoming MPI/DFW Chapter CMPstudy
Groups, contact James C. Monroe, CMP, CSEP at jcmonroe@iname.con.

For advertising rates for the CURRENT or the website, call Michelle Kwiatkowski @ 214.417.1180 7



i3 W

Outsourcing to Independent Planners & Independent
Planner’s Outsourcing

By Sherri Cook, CMP, Sherri Cook & Associates

In today’s meeting planning
world, outsourcing has become a
common occurrence innearly every
business. A business has to decide
when itisbest forthemto outsource.
Here are a few pointers on what to
know when outsourcing to
independent planners:

Contract Laborvs. Employees
Accordingto the IRS, contractlabor
means hiring a person for a project
wheretheydictate theirownschedule
and method fordoing the job. They
are already trained forthejob. They
do not receive benefits or vacation
and generally provide their own
office, equipment, supplies,
marketing, advertising,
memberships and education. Thus,
when hiring someone as contract
labor and they quote their fees, be
sureto takeinto consideration all of
the costs associated with the above
in evaluating their cost vs. an
employee’s cost. To determine the
costforhiring anemployee instead
of outsourcing, youshould calculate
their salary, bonus, benefits
(approximately 1/3 of anemployee’s
compensation) plus office space
rental, equipment, supplies, etc.

Selecting an Independent
Planner — Criteria you should
evaluate would include: years of
experience, work history (i.e.
companies, typelsizelactual
responsibilities of work experience
in convention, meetings, trade
shows, corporate, association,
incentive house, facility convention
services, etc.), certifications, awards,
clients, references, professional
organizationparticipation,industry
involvement, industry speaking and
continued education.

Independent Planner Fees -
These may be hourly, project fee,
commissions (hotellothervendor),
or a combination and may or may
notinclude expenses. Being specific

aboutwhat compensationis paidby
theclient, facility orothervendorsto
an independent planner in the
client/planner contractis essential
fortotal disclosure and protection
forallpartiesinvolved.

Insurance and Liability -
Independent planners should carry
a minimum of $1,000,000 in
commercial general liability.
Professional liabilityinsuranceisalso
recommended. Whenworkingwith
an  independent
planner, it is
recommended
thatclientssign
contractsso
the client
has finan-
cialliability
for the
meeting and
the client is
aware of all
financial
commitments
and reim-
bursements.

Project Outsourcing — An
independentplanneris an extension
of a company’s staff or another
independent planner’s staff. There
must always be an internal client
contact foranindependentplanner
to do their job properly...someone
to whom they report. When
independent planners outsourceto
other planners, the hiring
(contracting) planneris typicallythe
client’s main contact and is
responsible for liability insurance,
hiring, contractingwith and paying
the subcontractingplanners.

Independents outsourcing to
other independent planners can
happen with very large projects or
whereworkloadsrequire additional
support. The following are
suggestions to consider when
subcontractingwith otherplanners:

Selecting your associates —
Interview other planners as you
would anemployee. Consider their
personalityvs.yourpersonality. How
willyougetalong? Ifyou areatype
A person, do you work best with a
calmer type of person? Are you
creative orwould someonewho has
morecreative abilities be an assetto
yourteamto complementyou? Try
toworkwithapotential associateon
asmallproject beforealarge oneto
insure that you are compatible,
operate in the same mode of
professionalisin, and havesimilar
expectations  for  job
performance on both
sides...planning
and managing.

Logistics/
Communication
— Where will
theywork? Do
you need
them atyour
officepartof
the time or
will you
provide
files and
have them work out of their office?
How is their phone answered? Do
youwantyour client, attendees, or
vendors calling themwitlhmention
of their company vs. your company?
Do they have sufficient equipment
to handletheproject aswell astheir
clients i.e....telephone lines, fax,
computer, e-mail, etc.? What are
their other work commitments and
timeframes? Does theire-mail have
their company name onit and if so,
can you work with this? Business
cards...are you going to provide
theseto themforhanding out toyour
client and vendors for the program
with theiraddress, phone, fax and e-
mail forreceiving information?

Subcontracting - How are you
positioningyour associate(s) with

yourclient? How will you manage
their work? Will they send all
communication to you first for
review and changes orwhat latitude
will you provide them with direct
communication to the client and
vendors? How will you monitor
their labor and expenses to make
sure your fees stay within your
contracted budget? What is their
exact Scope of Work for your
subcontractwith them? Be sure to
establishwork timelines and stick to
thetimelines orknowwhy they aren’t
being met. Detail additional tasks
involvedwith the projectrequested
bytheclientornecessaryforplanning
foroverbudgetexpendituresto cover
you and your associates. Lastly,
how will you handle a change in
associates, if needed, tomaintainan
amenable relationship with your
professional peer?

Being the Subcontracting
Planner - If it is someone who has
more experience than you and you
can work out the above issues
between both of you satisfactorily,
chances are this will be a great
experience. Be honest with each
other. If you aren’t sure, try a
temporary, smallproject together to
make this determination.

Working  with  other
independent planners canbe agreat
learning experience for everyone
whileproviding backup systems for
theprotection of the planner, client
andproject integrity.

MPIhas aspecialinterestgroup
especially for Independent Planners
which is a great resource of
information and networking. For
more information contact MPI

International.
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TEC 2000, November 3-4, 2000

By Alan Sims, EventSource.com

What are the top two reasons to attend your local chapter monthly
meetings? Depending onthe color of your name badge, planner or supplier,
the most common answers are education and networking. On November
3 ~ 4, 2000 at the Westin Stonebriar Resort in Frisco, Texas, the Texas
Education Conference will provide unsurpassed levels of both.

Themost exciting news is this year's unique approachtoeducation. A
focus group of meeting professionalswasdevelopedtodesign andimplement
an education curriculum that would offer something for every level of
experience. Regardlessifyouare aseniormeetingplannerorarelativelynew
planner ready to make that next jump in your career, there are unlimited
opportunities to learn and be motivated.

The TECunites three Texas chapters to provideunparalleled networking
opportunities. The Dallas/Ft. Worth chapter, the Greater Houston Area
chapter and the Hill Country chapterwill all be represented.

Remember, thisyear’s TEC has something foreveryone, from dynamic
speakers like Amanda Gore to unique educational and networking
opportunities. The cost is only $85 for MPI members. For registration,
sponsorship or exhibit information please contact Peg Wolschon at 972-
263-0294, ext. 103 or peg.wolschon@coachusa.com.

TEC 2000
Texas Education Conference

Nowvember 3 — 4, 2000

The Westin Stonebriar Resort
Frisco, Texas

Contact Peg Wolsclhion, CTP at 972-263-0294, ext. 103

peg.avolschhon@coachusa.com

We are a proud sponsor of
The MPI Kids Charity Ball 2000

& CA7rys
V\‘S 64’/
o T

A DALLAS MARKET CENTER &

Call Events & Catering at Dallas Market
Center for your next Special Event
214.760.2861

where iMagination

stirs the spirit and

dreams inSpire the soul.
Where Caring

makes a difference

and glVIﬂg opens doors.

The point of contact

The point of giving is to make a meaningful difference in our community.
It's the motivation behind hours of community service, generous donations
and ongoing community support. It's the need to connect to others in a
profound way. Through volunteer work, contribution to the arts, education
and participation in important community events, we all awaken hope and

A ) the desire to achieve. Sprint is working together with the MPI Kids Charity
. 4 SPHHt to build a better future for all of us.

Isn’t that the point of contact?

For advertising rates for the CURRENT or the website, call Michelle Kwiatkowski @ 214.417.1180




September

Generating sponsorships is
never an easy task. This month’s
star, Dvorah Evans, Dallas Black
Chamber of Commerce, has taken
h e r
dinnanship
on with a
vengeance.
Shehas put
together a
strong
committee
a n d
developed
all  the
necessary
collateral
materialto
support
generating
the sponsorships for this year’s
TEC. Everyone knows that the
sponsorship chair is a difficult
job. Dvorah has displayed
unbelievable enthusiasm and
tremendous follow throughwhile
she has kept a smile on her face
the entire time. Thank you,
Dvorah. MPI D/IFW Chapter
appreciatesyou!

DvorahEvans
Dallas Black Chamber
of Commerce
DIFW Sponsorship Chair

The MPI Kids Charity Ball 2000

By Marsha Singer, The Dallas Directory, Chairperson 2000

WOW, ImaginelfYouCan.......

The MPIKids Charity Ball 2000
presented by Sabre, Inc.on August
19.....MPIKids Dot Com! From the
minute you entered the beautiful
Hyatt Regency Dallas,youcould tell
by the giant balloon sculptures and
creativeregistrationback drop that
the theme was high tech and dot
com. Asyou entered the foyer, you
were entertained by Cirque
Nouveau artists with fire eaters,
acrobats and astonishing acts of
physical dexterity. Walkinginto the
ballroom, you were met by the soft
strains of the Jim Shannon Jazz Trio

the front of the room and stage
while yellows, lime greens,
purples and otherbright colored
linens and chair covers gave an
almostkaliedoscope appearance
totheroom.Themealwastrulya
culinary wonder, particularly
whenyouconsiderthat therewere
over 700 people to be served in
less than 30 minutes. My
complimentsto thechefandstaff!
And, talk about dinner
entertainment! Guests were
amazedatthetalent of Zoeyashe
painted oversized art deco
portraits of celebs. George Farr

as colored ir;troduced

lights flashed te 2000

on huge Bill and

trussesdraped Angela
with multi- Barrett
colored A.ward
stringsofcd’s. winner,
Over 300 Cin dy
silent auction Brinker-
i tems Simmons
surrounded and ' the
the trusses as audience
the  cyber w a s
lights played o ' . spellbound
across the Darryl Leavitt with Sprint, Diamond  asshetoldof
room. The 30 Sponsor with Marsha Singer, MPI Kids the reasons
plus Celebrity  Charity Ball Chairperson and Gregory for . hte’
B e ar s, Pynes, Sponsorship Chairperson f alss;q?d o
sponsored by help children

Kimberly

Clark Corporation, featured
everythingfrom Elvis to Wizard Bear
to Whistle Stop Bear. Inthe corner,
diamonds, rubies and emeralds set
ingold from Bachendorf's sparkled
brilliantly. Theballroomwasbreath-
taking as three huge computer
screens and keyboard dominated

and others

with cancer. Following, the stage
was then ignited by the live auction
and the energy of Bob Eckelkamp,
auctioneer. Records were broken
onthe liveauctionbut thatwaseasy
considering the amazing trips and
items for sale. Following dinner,
“High Maintenance” took the stage
and rocked the

house until

Clairene midnight. Afterall
Jorella, is said and done,
Kimberlym witharecordhigh
Clark, in sponsorships
. sold, Celebrity
Celebrity Bears, silent/livje
Bears . auction sales,
sponsor with Rsvp’s  and
Steven Foster, services and
CMP and products
Steve Kemble. donated by MPI
members, the

2000 Ball was

: r- I
T 1 S

Cheryl Beasley, CMP with Sabre,
presenting sponsor of the MPI Kids
Ball with Steven Foster, CMP
(Immediate Past President) and Steve
Kemble (President, MPI DFW).

amazing. And, if you missed it, you
missed one of the best. (Go to
www.cyberpix.com and use the
password 84-363 to see pictures of
theevent.)

But, none of this wonderful
evening would have been possible
without the dedication of time and
hard work by one of the most
remarkable groups of volunteers I
haveeverhadtheprivilege of working
with at an event. I thank each and
everyone one of you for making my
job as chairrewarding and humbling.

Zoey, artist sponsored by Bravo!
Entertainment
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September Meeting
Wrap Up

During a celebration of
“creativity”, approximately 330
chapter members and guests
gathered at thenew Dallas Marriott
Las Colinas for the September
monthly chapter meeting. With
uniquegreeters, distinctive “family-
style” seating, and an innovative
menu, attendees were surrounded
by creativeinspiration throughout
the program. Even the meeting
sponsor, the Krisam Group, showed

pel Lago
| waterfront
Resort
conference®

centel

Above: Del Lago is one of the many
Krisam properties that sponsored
the September meeting.

Below: Members tried their hand
at putting to warm up for the
upcoming Inaugural Golf Outing
to be held November 3 prior to
TEC.

inventiveness by
tapingseveral prize
slipstothebottom
of random chairs
around the room.
The lucky winners
were those
fortunate enough
to sit in one of the
chairs with the
prize.

To help the
attendees
understand the
importance of
incorporatingcreativity into their
lifestyle, the Canadian Tourism
Commission and
GETSPEAKERS.comsponsoredthe
renowned Canadian speaker and
trainer, Kit Grant. His enthusiastic
presentation kept the audience
entertained and conveyed his
messageeffectively. Grant carried
overtheembracing change concept
fromlastmonth’s chaptermeeting
with a focus on implementing
change to initiate amore creative
lifestyle. He believes that through
apositivemental attitude, themind
becomes open to a more
resourceful approach toward life
and career. Grant provided his
ownTop Ten List as aframeworkfor
establishingalife of creativity and
accomplishment. Through a
combinationofphysical andmental
adjustments, Grant
developed an effective plan
theattendees canusein their
own lives. However, he
closed by stressing that
without averyimportantlast
step, his Top Ten List was
essentially ineffective.
Without it, you will not
embrace change. Without
it, youwillnotsucceed. You
simplymust, “Have Fun!"

Kit Grant Top Ten (Eleven)
ListforLife

1. Change“can’t”to”can”
2. Change“try”to “will”

3. Focusallofyourenergy
on achievingyour goals

4. Write down your five

Kit Grant sponsored by the Canadian Tourism
Commission speaks about how to have fun.

most personal and professional
wants & desires and read them
twice aday

5. Obtainamentor

6. Change your self talk — remain
positive

7. Visualizewhat yoursuccess will
look and feel like

8. Stopworrying

9. Bepartofthesolution, notpart of
the problem

10. Finishwhatyoustarted

Below: Creative centerpieces and
table placements (family style
seating) were just some of the

innovation and 'creative"
(ACTION) elements of the meeting.

11. Have fun!

September

Hall Of Fame

Pleasesalute the following
companies and individuals for
theircontributionsto the
meeting.

Featured Speaker
KitGrant,

sponsored by Canadian Tourism
Commission and
getspeakers.com

Facility, Reception, Luncheon
DallasMarriott Las Colinas

AV Services and Video
Production
Bill Reeser, CMP
AVW

Sponsor
KrisamHotels and Resorts

ENTERTAINMENT
Irving Convention & Visitors
Bureau
Encore Production

STAGESET-CREATIVEDESIGN

AND PRODUCTION
Fun Factory Decorations and
Special Events

SEPTEMBERPROGRAM
COMMITTEE

Sandi Galloway - Chair
Canadian Tourism Commission

Julie Johnson, CMP
Lennox Industries Inc.

Richard Robichaud
Meeting Professionals
International

JPA Thanks You! ee———s—

A Very Special Thank You to...

Bass Hotels & Presidente Inter-
Continental Hotels-Mexico - (3
nights, 4 days All-Inclusive stay in
Los Cabos & Weekend
stay at Crowne Plaza - Redondo
Beach)

The Guest Lodge at the Cooper
Aerobics Center - (Retreat Spa
Package)

Hotel Adolphus/The Bistro
Restaurant (Lunch for Two)

Morton’s of Chicago
(3100 Gift Certificate)

For advertising rates for the CURRENT or the website, call Michelle Kwiatkowski @ 214.417.1180
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From The Heart

ByTamraFairbrother, CMP

Interview with Brian Burton, Executive Director for The Wilkinson
Center (beneficiary of monthly chapter community service projects)

TF: When and/or how did The Wilkinson
Center begin?

BB: TWC began in 1982 as the neighborhood
surrounding Munger Place United Methodist Church
evolved and many low-income families moved
into the area. Reverend Clayton Lewis saw children
digging for food out of the church dumpster and
vowed that no child in Dallas should go to bed
hungry.

TF: Tell e about some of the different types of
programs you have now to help our local

TamraFairbrother,

orP

communities?

BB: We serve 18,000 people each year with food, clothing,
employment assistance, rental assistance, gasvouchers, prescriptiondrug
assistance, children’s programs, Back to School Shoe Drive, Christmmas toy
driveandreferrals.

TF: How does an organization such as The Wilkinson Center support
itself?

BB: Thegifts fromyour MPImembers hasbeen a bigblessing! We are
totally dependent uponvoluntary donations. Weare supported by around
1,200 individuals who give about 25% toward our budget, Foundations,
churches and service organizations contribute about half our budget.
Government funding is 18% and our annual special event raises the
remainder. Business donationsmakeup thesmallestpart of our fundraising
and I'd like to grow that in the future.

TF:How many volunteers do you currently have? What could you use
volunteersfor?

BB: We have about 65 volunteers. Volunteers are needed on the first
Sunday morning of each month to serve food and clothing to the Asian
community. We need volunteers to help with our Care 4 Kids Christmas
Program by securing donations then sorting and distributing them. We
need weekday volunteers to interview clients, answer the phone and assist
in the office. We would love to have your inembers volunteer.

TF: Whatisyourgreatest joy aboutyour job and what is yourbiggest
challenge?

BB:My greatest joy is seeing our clientsexperience the freedom of self-
sufficiency. When a welfare mother becomes independent her whole
world changes. Iloveworkingwiththekids and seeing their grades improve
and their outlook change. My biggest challenge is finding time to get out
inthe communityto educateothers about ourmission. We always need
more friends and partuers to ally with ourwork

If you are interested in becoming a volunteer, please contact The
Wilkinson Center at (214) 821-6380 or for details on how to become
involved with the MPI DIFW Community Service Committee go to

www.mpidfw.org. Meeting dates are posted.

Tidbits from the Top
News from MPI International

Last Chance to Register for Institutes!
Registernow forthe2oooInstitutes1& I scheduled

for October 22-26 at the Melia Cancun Convention

Center Beach & Spa Resort in Cancun, Mexico.

These two customized, integrated certificate
programsinmeeting management are designed as five-
day residential immersion courses for basic and
intermediate level meeting professionals.

ErinLongley Formore information and registration materials,
(Inmgz;l)izmts, visitwww.mpiweb.orgorcall 1-972-702-3051. Perfect
MPIDIFW training for the CMP exam!
Intemational
MarketingLii

MPI Offers On-Line Learning

MPI launched its new comprehensive online
program. The web-based educational experience will help you to achieve
personal goals, online. Customize your individual learning objectives
through the www.mpiweb.org convenient to your schedule. Sponsored
throughapartnership with the Ministry of Tourism of Mexico and the Council
of Tourism Promotion, MPIis offering more than 50 classes online.

SIGN UP NOW!!! The first 2000 members will receive three months
usage for just $20.

Check on each area to view the course selections or go directly to the
loginpage of the self-study courses. The curriculumincludes Basic Computer
Skills, Home and Small Business, Financial Management and Business Skill
Development. Coming soon are customized classes such as a CMP Study
program and afocus on Returnon Investment (ROI) along withmoreprelpost
work for MPI conferences and meetings.

Logon TODAY at http:/lwww.mpiweb.orgldistance. itm.

Mark your calendar: PEC-NA 2001!

Plannow to attend thenext Professional Education Conference—North
Americatobeheld January 21-23, 2001 in New Orleans at the Ernest Morial
Convention Center.

Laura Miller, Dallas City
Council was recently presented
with her award for the
"Program of the Year 1999-
2000" as the speaker for
Government Affars, Industry
Advocacy at City Hall in Dallas
with January 2000 program
committee Betty Garrett, CMP,
Steven Foster, CMP, OD
O'Donnell (VP Programs) and
Dana Nickerson, CMP
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Alainna Palimer, CMP
Excel Communications, Inc.
‘Grapevine’ Columnist

Michaele Craddock has
resigned from Sprint to pursue a
lifelong dream. She has ventured
to Villefranche SurMer inthe South
of France to study French in an
“immersion program.” She will
refurninmid-Novembertoresime

Heard it through the

Grapevine!

Debra Lakin, CMPhasjoined
EHarden & Associates as Director
of Sales.

Dianne Steele is now the
publicrelations/eventsmanager
for the Bailey, Banks and Biddle
division of Zales Corporation.

her career. . .
Pat Yandellisleavinge-talk

Corporation and joining bTrade,
Inc. as the senior marketing
manager of industry events and
specialprojects.

Wendy Ezernack has left E
Harden & Associates to join
Oprylandin Grapevine.

AtarecentInternational Event
Awardsheldin Tucson, Arizona,
Debbie Meyers, CSEP, of Bravo!
Entertainment and Val Lenington,
CMP, CSEP, of Ultimate
Adventures won international
awards for entertainment
production, event marketing and
eventplanning, respectively. Michele Lotspeich, associate
directorofsaleswiththe Wyndham
Arlington Hotel, and her husband
Don areexpecting their first child
January8,2001. Congratulations!

Gail Lemaire hasrejoined the
Adolphus Hotel as director of
corporategroup sales.

AnnaSquire,with Stonebriar
Country Club, and her husband
Patrick are expecting their first
child on December4"....andit’sa
boy! Congratulations!

Gale LeMaireis home again
atHotel Adolphusasthe Director
of Corporate Group Sales, shewas
formerly with the Hotel Inter-

Continental.

To submit information to Heard It Through the Grapevine!
Please contact:Alainna Palmer, CMPat
214-863-8926/214-863-8576(fax)

apalmer@excel.com

Chapter
Orientation,
presented by Steven
Foster, CMP, Circle
R Ranch, is held
prior to each
monthly chapter
meeting.
Orientation tells all
about the D/FW
Chapter, it's
educational
opportunities and
how to get involved

in the chapter. Old members, new members and guests who want to learn

more about MPI are invited

Dear “Current” Meeting
Professional

Dear CMP,

Have you ever outsourced to independent
planners, andif so, was (or is) it successful?

Regards, Outsourced

Dear Outsourced,

Yes and YES! Outsourcing to independent
planners has proven to be a very beneficial
“product” available to the corporate meeting
planner today. Many times a project may need
somededicated attention thatis impossible for
you to wrap your hands around and focus on daily. This is where an
independent planner, hired on a contract basis, comes in very handy!

“Current Meeting
Professional”

By carefully screening and selecting the most appropriate planner for
thejob, andmatching their qualities with your project’s requirements, you
can be ensured success. The planner you hire does not have to have the
“specific”skillsthatyouarelookingforto tackletheproject, but theirrelative
skills canmany times provide surprisingly outstanding results!

DearCMP,

Ihave aconference comingup, and my events staffis concerned about
carrying around and “shelling out” so much money in tips for the hotel
employees. Do you have a solution for my dilemma?

Sincerely, Tipped Out

Dear Tipped Out,

Ihave justthe answerforyou...... Tipping Vouchers! Create identical
tippinglgratuity vouchers that are numbered sequentially (so asnot to be
duplicated).Include aplace for the date, employee name (hotel staff person),
tip amount and signature. Another recommendation would be to include
yourcompany or conference logo on theslip. Distribute these vouchers to
youreventsteam, and explain the process to themand to the hotel. Provide
alist of authorized signatures to the hotel.

Attheend of your conference, the hotel will bill you for the vouchers
that were redeemed by adding the expense to your master account. This
processeliminates yourstafffromhavingto carry aroundwads of cash, and
also provides an accurate means for tracking “cash” paid expenses, such
astips.

Another tip from the Current Meeting Professional...

To learn more about these two topics, be sure to attend the TEC
Conference where workshops will be offered on the subject.

Write to the “Current Meeting Professional” by submitting your
questions to: Alainna Palmer, CMP, apalimer@excel.com, or fax to
214-863-8576

For advertising rates for the CURRENT or the website, call Michelle Kwiatkowski @ 214.417.1180 13



Webcasting

By Dana Nickerson, CMP, Square One Productions

Webcasting is an efficient and
inexpensive way of communicating
toalargeaudience. It'salso agreat
complement to your face-to-face
meetingforthosewho cannot attend.
The high price of face-to-face
meetings could determine if you
should seek out electronic meetings.
If the desired audience is small in
number, the cost-benefitratiois hard
toequalwithatraditional meetingsif
the organizing company isbased in
Californiaand yourparticipantsare
scatted throughout theworld. Some
of thereasonsto considerwebcasting:

¢ Thesubject matteris anarrowone

* You havevery little lead time, ie,,
one momnth or less

* Travel cost and meeting costs out
way theweb cast costs

70+ Horets - CINTER OF THE DALLAS/FORT WORTH METROPLEX -

Down-Home COOKING * TEXAS STADIUM, AND THE DALLAS COWBOYS * IRVING ARTS CENTER * AMON CARTER MUSEUM * DALLAS ARBORETUM

OL N[N

SPORTS,

STILL BORDERLINE? CALL DUR AWARD-WINNING SALES
TEAM AT BOO-247-8464. OR viSIT OuR WEB SITE
AT www.irvingtexas.com?

WAITING FOR YOU WITHIN OUR CITIES' LIMITS.

,!m - I’JH!

trving Conventien and Visiters Bureaw

Q INIS WOISTHIY LMY 1Ry

Whatisrelativelyinexpensive?
Most providers agree that about
$50.00 per head for attendees to log
onandview asimple presentationis
a competitive price. Naturally, as
you add features like interactivity
and streaming video, the per person
costsrises significantly.

Once you have selected the
basic elements of webcasting that
youwanttoemploy, youcanget into
themany bells andwhistles that this
up-and-coming technology offers.
Webcasts can be greatly enhanced
based onwhat features the provider

offers.

Providers allow viewers to e-
mail questions in during the
presentation. Thee-mails showup
on an administrator’s screen, to be
individually answeredrightawayor

LOCATED RIGHT SMACK DAB BETWEEN
DALLAS AND FORT WORTH, IRVING, TEXAS IS THE

ULTIMATE BORDER TOWN.

I HOLDING YOUR MEETING IN IRVING, TEXAS GIVES YOU THREE CITIES
FOR THE PRICE OF ONE! LOCATED RIGHT BETWEEN DALLAS AND FDRT
WORTH, IT'S JUST MINUTES FROM DFW INTERNATIONAL AIRPORT,

AND A SHORT DRIVE TO AN AMAZING ARRAY OF DINING, EHOPPING,

AND CULTURE.

: MODERN HOTEL ROOMS, RANGING FROM EXTRAVAGANT TO EFFICIENT,

MOST WITH WEEKEND RATES THAT LET YOU STRETCH YOUR BUDGET.

You'LL BE AMAZED AT WHAT's P&

FORT WORTH STOCKYARDS DMSTRICT * SIX FLAGS OviR TEXAS *

IRVING BDASTS MORE THAN 10,000

800-2-1RVING

www.irvingtexas.com

Cost Comparison for Meeting with 245 Attendees:

WEBC.

Approximate cost of
Internetbroadcast:
512,500.00 or
551.00 per attendee

Source: ENEN.com cost
comparison model based on
Actual broadcast by Accel
Teclhnologies

savedforfollow-up. Ifaparticularly
good question arises, the presenter
might even postthat questiontoall
of the viewers for their input and
address the item during the
broadcast. Certain providers offer
the abilityto “push” images onto the
screens. Ifaviewer asks a question
about a certainmedical procedure,
forexample, thepresenter may push
to the viewers’ screen the homepage

SV 1V SOIANLS IIAOW - 1¥OJIY TYNOILYNYILN| A J(] OL INIDVIAY . STIW INIAJIVNF) . ISUN0D) 4105) §] ¥NOJ « HONYY Y I1OUID)

HIVLS ININNIAL-QUYMY 131A¥3S 0107 . SWOO0Y 1310H 00001 1140 - SYNI10D)

FACE-TO-FACE

Total cost for conducting
face-to-facecventas i-day meeting
with 1-night hotel stay:
$182,725.00 or $725.00 per
attendee

Withnohotel stay-over, no airfare:
$17,900 or $73.00 per attendee

ofaWebsitethat dealswiththetopic.
Many providers also offer audience-
monitoring capabilities, showing
who actually logged onversus who
registered, or when viewers logged
off

These extras arm you with
importantinformation,suchaswhat
part of the broadcast triggered the
most questions, oratwhat pointdid
theviewers “loseinterest” orlogged
off. Youcanthengoback andrework
your presentation before the next
live broadcast, or edit the taped
versionbeforeare-broadcast, clarify
confusingsections ortrimtheboring
or unnecessary information. It is
difficultin aface-to-facemeetingto
evaluate this portion of your
presentationto this extent.

Webcasting is also a great
additiontoyourface-to-facemeeting.
Possibly a portion of your group
cannot attend your entire
conference, but one portion is
significally important to a larger
audience. It can easily complement
yourmeeting. It canalso providea
great sponsorship opportunity for
some of yourparticipants ifyouwish
to add it to your meeting or send a
message to yourparticipants.
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GRANDPRIZE:

6:45am
7:00-8:00am

Putting Contest
8:00 am
8:30 am
1:30pm

The MPI D/FW Chapter Invites You to “TEE IT UP!”

INAUGURAL HIGHLAND GOLF OUTING
The Tribute Golf Club » The Colony, TX ¢ Friday, November 3,2000

All participants (players/sponsors) are eligible foraraffleto winan “MPID/FW “DAY AT THE MASTERS!” Includes:
Round-trip air transfer via private charter jet from Dallas to Augusta, Georgia, Motorcoach transportation and Masters
Tournament one-day admission badge to Augusta National Golf Club. (Donated by Sports Fantasy Tours & Events)

Schedule of Events

Bus departure from Westin Stonebriar Resort for TEC attendees
Registration & Scottish Breakfast and Scavenger Hunt through The Tribute guests suites. Search for items while
exploring The Tribute’s seven signature Scottish guest suites and win a night’s stay with golf!

Open to all event attendees
Ceremonial playing of the bagpipes
Shotgun Start: MPI D/FW Highland Golf Outing special skills contests & games will take place during play
Golf Outing ends. Return transportation to the Westin.

Golf awards will be presented Friday at 8:30 pm as part of the TEC evening event.

SPONSORSHIPS & PLAYER SPOTSSTILLAVAILABLE+LOGONTOTHEWEB SITE FORMORE INFORMATION

IF YOU HAVE ANY QUESTIONS REGARDING THE TOURNAMENT, PLEASE CONTACT: STEVEN G. FOSTER, cMP: (817)430-1561 AT CIRCLE R RANCH
DON OFFILL: (972) 445-0334 EXT. 2 AT AMERICAN GOLF CORPORATION * JEANIE RENNER: (972) 241-5444 AT 1&S AUDIO VISUAL, INC.
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Advertising Opportunities at www.mpidfw.org

Smart salespeople are always
looking for new and better ways to
promote themselves and their
businesses. The MPI DIFW Chapter
web site, www.mpidfw.org, offers
several effective ways to increase
your company’s exposure at rates
farbetterthanmost traditionalforms
of advertising. Since the website’s
debut in September 1999 we have
seen a continual increase in usage
by members. Over 80% of all
meetingregistrants now use theweb
site. Statisticsshowthatourmembers
go to theweb siteon aregularbasis
touse the chapterdirectory, topost
jobs andresumes, toseethecalendar
of events, register for monthly
meetings, and to obtain general
information about ourchapter.

Consider this list of

opportunities:
Directory Listings
Each chapter member is listed

intheweb sitedirectory atno charge.
Listings can be found by searching
for your name, company name or
“business category”. Some members
maywanta second listingunderan
alternative business category. That
cost is $80.00 per year.

Enhanced Listing

The enhanced listing is the
quickest way for a prospect to find
out about your company using the
chapterdirectory. If someonewants
to find a particular type of service,
they'll find you faster with an
enhanced listing. When you
purchase an enhanced listing, for
only $120 per year, your name will
cometothetop of the listwithabrief
description of your business. The
listing also includes a hyperlink to
your e-mail address and your
companywebsite. Enhanced listings
canbe purchased “online.” Just log

on to www.mpidfi.org. Go to the

DIRECTORY section and click on
Enhanced Listing Form.

Banner Ads

Banner ads provide an
opportunity to put your company
name and logo in front of the MPI
audience in full color with a direct
linktoyourcompanywebsite. Ifyou
want todrive MPI traffictoyoursite,
consider buying a banner ad. Ad
rates are listed on the web sitein the
INFO section under Advertising
Opportunities. Banner ads are
purchased for a one-year duration.

Member Spotlight

Thisis anew programavailable
to all members, but especially
attractiveforsuppliers. Onechapter
member per month will have the
opportunity to purchase an
“infomercial” in the NEWS section
entitled Member Spotlight. The
infomercial will include a human

interest article about the member
andthe company they represent, with
adirect link to themember’sweb site
-anothergreatwaytoincrease your
visibility with the MPI audience and
todrivetraffictoyoursite.

The infomercial will appearin
the NEWS section for three months,
increasingyourexposure twoto three
times the normal rate, and will also
include anenhanced listing fora full
twelve months, This service is
availableat anexceptionalrateof just
$400.00.

For additional information
about any of the above
opportunities, contact Tony
Cummins, CMP (Wynnwood
Hospitality) attlcc.dallas@att.netor
by phone at 214-880-g018.

For advertising rates for the CURRENT or the website, call Michelle Kwiatkowski @ 214.417.1180 15
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www.mpidfw.org
Dallas/Fort Worth Chapter
PMB 259
7750 North MacArthur Blod.
Suite 120
Irving, TX 75063-7501

Looking For Space
in Houston’

:.--I 'T ..u v

Look Into Del Lago

e 60,000 Square Feet of Flexible
Meeting and Function Space

* 310-Room All-Suite Tower

¢ 35 Two-Bedroom Golf Cottages

* 13 Lakeside Villas

¢ 18-Hole Championship Golf Course

* Full Service Marina on 22,000-acre
Lake Gonroe

© White Sand Beach
¢ Health Spa and Fitness Center

® Just 45 Minutes North of Houston's
George Bush Intercontinental Airport

Your Vision is Our Quest

A DEL LAGO™

America's Premler Waterfront Conference Center & Resort

800-348-1542 « www.dellago.com
600 Del Lago Blvd. ® Montgomery, Texas
77356-5349

16 Meeting Professionals International » D/FW Chapter

October 2000
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It's time to advertise your business with the

MPI Dallas/Fort Worth Chapter!

2000-2001 Rates

The CURRENT Newsletter

Black & White Ads  1x 3% 6x 12x Measurements Required
Full Page $1200 $1100 $800  $600 7% X9 %

2/8 Page $1000 $900  $700  $500 7% x 6" or 5" x 9 %"

Half Page $800  $700  $600  $450 7TW x4 % or8 % x9 %"
1/8 Page $600  $500  $450  $400 47/8" x4 %" or2 % x9 %
Quarter Page $500  $450  $400  $350 TR x2 W or3 e x4 %

(Price listed reflects per issue price)
Ask your representative about Premium Space on our covers!!

¢ Allrates are determined by the total space used within a 12-month period dating from the first insertion.
Insertion orders and cancellations must be received in writing on or before ad issue closing date.

Short rates will be billed on cancellation of contract of failure to fulfill minimum requirements.

Thirty days billing (net) to companies with satisfactory credit rating. Otherwise, advanced payment is required.
The publisher in advance of publication MUST approve ad copy and stock weight for inserts. Maximum stock
permitted 70 Ib. Coated Text. If insert contains reply card, maximum stock/weight permitted is 7 point.
Advertiser supplies preprinted inserts in sufficient quantity to match press run of issue.

e Publisher has the right to require that the word “Advertisement” be printed on any insert resembling editorial or run-of-
book material.

e Allinserts must meet U.S. Postal Service requirements.

2000-2001 Banner Ad Rates

Location of banner on web-site Cost for 1 full year
Homie Page $1500
Job Board $1250
Membership Directory $1250
Chapter News $1250
Chapter Leadership $ 750
Chapter Information $ 650
Guest Book $ 650

NOTE: Only one banner ad is allowed per page — this meaus exclusive space provided for one year with a hyperlink
to your companyis web site!!

ALL insertion orders are due on the second Friday of the month prior for the next desired issue!!
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Be a part of the action with the Member Spotlight in the News section of the
MPI Dallas Fort/Worth MPI web-site, www.mpidfw.org!

Only one Member is featured each month with a direct hyper link to their
company’'s web page. It's as easy as 1, 2, 3 to be the next member
showcased in the spotlight on our very own MP| D/FW web-site.

1. Put together an article about how you got into the industry, what motivates you from
day to day, what makes you special in your particular field, how your company helps
you stand out in a crowd, along with brief information about your company.

2. Pay the $400 cost and receive one full month of exclusive space on the Member
Spotlight, a hyper link to your web-site and a BONUS Enhanced Listing for an entire
year on the MP1 Web Site Chapter Directory.

3. Sit back and watch as members and non-members hyper link to your web-site over

and over again!
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The best part is that for two months after your featured “spotlight”,
your article can still be accessed!

It’s like getting 3 months for the price of 1!

Don’t delay! Contact your Advertising Representative today for the next
available month and get into the SPOTLIGHT!

Michelle Kwiatkowski OR Tony Cummins, CMP
Advertising Co-Chair Web Site Chair
214-417-1180 214-880-9018

michelle kwiatkowski@interconti.com ticc.dallas@att.net




ACCOMPLISHMENT THROUGH COOPERATION!

How to Communicate to Get More of what you Want...and Need...
With Powerful Persuasion Techniques!

Presented by
Larry Mercereau
The Success Strategist

Executive to Planner: Wow! You've done an outstanding job of communicating what you want to me. I'll have
the $4 million dollar budget you're requesting approved immediately"!
... Wouldn't it be fantastic if communicating to get what you want were this easy?

Your ability to convince others to agree with your way of thinking, buy into your ideas, or support your
convictions is a key success capability. Whether face-to-face or in print, persuasion is a sequential process. Skip
a step, or take one out of order, and the odds of reaching an agreement diminish significantly.

If you're a planner, you can enjoy new levels of cooperation from everyone you work with. Suppliers can
instantly improve relationships and revenues with prospects and customers by using the strategies and tactics
Larry shares during this program.

Join us on October 18 for this lively interactive program and you'll discover:

e Larry's Magic Formula for Persuasion: Learn how to apply it to everything from asking for resources to
selling products/services to negotiating your kids' bedtime...

o The three kinds of proof you must always present if you hope to win your listener over to your way of
thinking and get what you want. ..

e Effective communication technigues that will put people at ease with you, open their minds, and turn them
into raving supporters for your ideas...

o Magic words and emotional appeals that you can use immediately to grab and hold your audience's attention
plus motivate them to act!

These are success skills you can easily apply to one-on-one conversations or group presentations. You can use
them to create convincing arguments and appeals, design irresistible marketing communications and sales
scripts...even write more compelling interoffice memos and emails that elicit your desired response.

Don't miss this opportunity to build real world people skills that help you get things done in your career and
personal life. Remember that you always accomplish more when others cooperate! This workshop gives you the
skills you need to make that happen.

DATE: OCTOBER 18, 2000
TIME: 3:30pm-6:00pm
LOCATION:
COST: $20.00
REGISTRATION: Please visit the chapter website to register online (www.mpidfw.org)
Registration Deadline: October 16, 2000

Speaker Background: Here's your opportunity to join the thousands of individuals, from prison guards to
corporate executives, who already use Larry Mersereau's strategies and tactics for career and personal success
every day. He's a published author, copywriter and professional speaker who has addressed over 450 audiences
worldwide (including MPI's 1999 WEC). A popular motivational keynoter and interactive workshop presenter

since 1989, Larry always brings you practical information you can apply immediately...plus a dose of motivation
to go and use it!



FAX REGISTRATION FORM
MPI D/FW Chapter Meeting

“Rock Your Way To More Creativity”
October Chapter Meeting Westin Galleria - Thursday, October 26, 2000 — 7:30 a.m.

Fax this form to chapter headquarters: 972-506-7485 or e-mail info to rcharnes@msn.com or use
On-Line Registration via web site: www.mpidfw.org (preferred method of registration)

NO TELEPHONE RESERVATIONS ACCEPTED
Deadline: 2:00 p.m., Monday, October 23, 2000 (Strictly Enforced)

*** Please retain the fax confirmation sheet and bring it to the registration desk the day of the meeting. ***

MEMBER REGISTRATION: (Please print legibly)

lama Planner ]  Supplier [ ] Membership #:

Member Name:

Company:

Phone ) Fax:

E-Mail Address:

Web Site:

Pre-Paid Credit Card Express Registration: (Must include payment for guests)

Type of Card: [ ] VISA [] MasterCard [] American Express Exp Date:
Name on Card: Card number : -
Total Amount to Charge: (Member Price $17 - Guest Price $22

Walk In/On-Site/Late $25- no exceptions)

I agree to pay this amount according to my credit card agreement. No refunds for registrants who fail to attend,

Signature:

ok ok ok ok ok ok sk ok ok ok ok ok ok ok ok ok ok ok ok sk ok ok ok o ok s 3Kk ok ool ke ok ok ok ok ok ok sk sk ok ok ok ok ok o ok ok ok ok ok ok sk ok o ok 3 o ok ok s ok ok sk ok ke ok ok ok ok 3 ok 3k 3k ok ok ok ok ok ok ok 3k ok ok ok ok ok ok ok ok

Guest’s Name:

Guest’s Company:

My Guestis a Planner ] Supplier [ ]

ko ok ok ok ok ok o ok sk ok ok ok ook ok ok ook ok ok o o o ok ok ok ok ok ok ok ok ok ok ok ok o ok o ok o sk ok o ok ko ok ok ook ok ok o ok ok ok ok ok ol o ok sk ok ok ok o oK ok o ok ko o oKk ok o o ok ok K
Guest’s Name:

Guest's Company:

My Guest is a Planner [ ] Supplier []

VEGETARIAN MEAL CARDS ARE AVAILABLE AT THE REGISTRATION TABLE
(SEE REVERSE SIDE FOR ON-LINE REGISTRATION INSTRUCTIONS)




REGISTRATION CLOSES AT 2:00 PM ON MONDAY, October 23, 2000 - NO EXCEPTIONS!
Member Price - $17.00
Guest Price - $22.00
Walk In/On Site/Late - $25.00 - STRICTLY ENFORCED

We expect a very large crowd for this event and urge you o register early using the registration available
on this web site.

In order to ensure quick service at the check in desk on the day of the event, please pre-pay for you and
your guests. Registration via the web site is secure and your credit card information is safe.

Remember, you do not receive a reply to FAX registration.
Web Site — On-Line Registration

Please read or print out these instructions.
To register for an event on-line, do the following:

1 When ready to register click on the link noted in the last instruction.

2. From site home page, click on EVENTS

3. Locate the event. If you want further information about the event, click on the event; if you just
want to register, click on the blue arrow.

4. Use the SPECIAL REQUIREMENTS SECTIONS to inform the Chapter Office of any
information the office will need. You may register your guests in this section.

5. You will receive an acknowledgement of your RSVP, a description of the event and directions
to the venue.

6. Are you ready to register? Click here: www.mpidfw.org

ALCOHOL POLICY

MPI D/FW Chapter

MPI D/FW recognizes and supports the many legitimate uses of alcoholic beverages in the
process of conducting our business and social activities. As a chapter, we also recognize that the
use and consumption of alcohol at our functions carries with it the requirements to consume
those beverages responsibly and in keeping with our professional code of ethics and conduct. We
strongly oppose the abuse and misuse of alcohol. We further support those efforts that seek to
inform our members of the issues concerning alcohol use and in offering assistance to any
members seeking further information and/or assistance either personally or professionally.



