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Holding your meeting in Irving, Texas gives you three cities for the price of one!
Located right between Dallas and Fort Worth, it's just minutes from DFW International
Airport, and a short drive to an amazing array of options for dining, shopping, sports,
and culture. Irving boasts more than 11,000 modern hotel rooms, ranging from

extravagant to efficient, most with weekend rates that let you stretch your budget.

Still borderline? Call our award-winning team at 1.800.247.8464 or visit our
website at www.irvingtexas.com. You'll be amazed at what's waiting for you within

our cities’ limits. Irving, Texas: In Between and Far Above!

gbbB REING:
‘Q%s m““‘""ﬂ Irving Convention and Visitors Bureau

| 1:800-2-IRVING | www.rvingtexascom |




REDEFINING TEXAS HOSPITALITY WASN'T EASY.
SO WE'VE PROVIDED A COUPLE OF OPTIONS.

RECEIVE TWO GREAT REWARDS WITH THE HYATT MEETINGS TAKE TWO OFFER.

Now through March 31, 2009, meetings conducted at Hyatts in Texas come with your choice of two options designed to enhance
your group’s experience. Pay with any American Express® Card and you also will receive 2% off your master bill. It's the unique
chance to build your own meeting package, complete with the special touches perfect for your group.

Select two of the following for your next eligible meeting at Hyatt:

» Complimentary Internet access in paid guestrooms * Two upgrades to suites at group rate
» Complimentary morning or afternoon coffee break * No attrition fees

* One complimentary guestroom per 35 paid room nights

For more information, contact your Hyatt Worldwide Sales Representative, call 512 363 5407 or visit hyattreply.com/texas.
Please reference code T2AMX to take advantage of this offer.

Hyatt Regency Austin Grand Hyatt DFW Hyatt Regency Hill Country
Hyatt Regency Lost Pines  Hyatt Regency North Dallas ~ Resort and Spa Rl HYALT
Resort and Spa Hyatt Regency Dallas Hyatt Regency San Antonio . [ HOTELS & RESORTS. | @

Hyatt Regency DFW Grand Hyatt San Antonio

Hyatt Regency Houston

Offer valid for new meetings consisting of at least 25 paid room nights held by March 31, 2009, at participating Hyatt hotels worldwide, valid only on Extra Value Dates at participating Hyatt hotels in Asia/Pacific. Offer not valid at Hyatt Place or Hyatt Summerfield
Suites, Offer includes a choice of two of the following options Complimentary Intemet access in paid guestrooms or meeting space (offering is at the discretion of the hotel), One complimentary guestroom per 35 paid room nights, One complimentasy moming or
atiernoon coffee break, valld for up to $15 USD (or local equivalent) per person. Two upgrades to suites at group rate (subject to availability—upgraded room accommodations may be available in lieu of suites), or No attrition fees (subject to @ minimum of two
years of applicable group history, no attrition fees option is unavailable for Asia/Pacific hotels ). Ararat Park Hyatt Moscow only offers two options and is only available for group meetings on Friday, Saturday, or Sunday Hyatt Regency Belgrade only offers two
oplions. Hyatt Regency La Manga does not offer complimentary Internet or no attrition options. No atrition is unavailable at hotels in Asia/Pacific. All inclusions are subject to service charges and gratuities and are vold where prohibited. When entire meeting or
event purchase is made with any American Express Card, the group will receive a 2% discount off the master bill, Card member must mention offer code: T2AMX at time of booking. 2% rebate will be 'ssued as credit to the group's final bill or via check (at Hyatts
discretion) only after the meeting has been held and paid for in accordance with the terms of the Sales Contract. Offers not valid in conjunction with previously booked or held meetings or any other promotion or offer Offer appties to al eligible bookings, including
bookings by travel agents and other qualifying third parties at a commissionable rate. (Qualifying planners who are Hyatt Gold Passport members may also be eligible for a Hyatt Meeting Dividends program bonus.) Hyatt Meeting Dividends program bonus must
be requested at the time of the booking. Offer subject to availability of function space and guestrooms at time of booking. Promotional blackout periods may apply due to seasonal periods or special events, and normal arrival/departure restrictions apply. Hyatt
reserves the right 1o alter or withdraw this program at any tme without notice. Hyatt Hotels & Resorts® encompasses hotels and resorts managed, franchised or leased by subsidiaries and affiliates of Globa Hyatt Corporation. HYATT and Hyatt Hotels & Resorts®
names, designs and related marks are of Hyatt G ion. ©2008 Hyatt C: ion. Al rights reserved.




A\arriott.

DALLAS/FORT WORTH
SOLANA

FINE ART COMES IN
MANY FORMS. IN THIS
CASE, A HOTEL.

Midway between Dallas and Fort Worth
stands an architectural gem, so
stunningly designed with residential
sensibilities that it defies the mind's eye
concept of what a hotel should be.

The art of service thrives here as well.
Guests are whisked from DFW Airport
to an unexpected world of visual
stimulation. Stylized contemporary
design and European antiques. Textures
of mahogany, natural fibers and
distinctive stonework. Bold splashes of
color. High ceilings and expansive
windows. The art of hospitality.

A $27 million dollar renovation and
expansion was completed in December
2007. 94 brilliant new guest rooms will
join 200 newly-renovated guest rooms
already in place. Total meeting space,
including a larger ballroom and unique
3,000 square-foot outdoor terrace, will
have expandedto 15,200 square feet. An
experienced staff, skilled in the art of the
perfect meeting is waiting for your call.

Westlake, Texas
The Art of Hospitality.

(817) 430-5000 « www.marriottsolana.com
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Good things come to those who wait.
We just think you shouldn’t have to wait too long.

PRIORITY -,

CLUB
REWARDS

Earn rewards quickly with up to triple
the Priority Club® points for your next meeting.

_ Enroll today to earn triple
When you book your next meeting at any Holiday Inn® in the U.S., Canada Priority Club® points.

or Mexico, you'll not only receive the comfort, convenience and friendly Call 1-800-MEETING
service that we're known for, you'll also earn Priority Club® points up to three (1-800-633-8464) or visit
times faster. Just book and complete a qualifying meeting or group stay with
10 guest rooms or more before March 31, 2009, and we'll automatically double
the reward points you earn. Book and pay with any American Express® Card
and we'll triple your points. Faster Priority Club® points, even faster rewards.
Now that's instant gratification.

Must be a Priority Club Meeting Rewards member or enroll to participate in this promotion. Member must request offer and member num-

ber must be recorded in the hotel sales contract at time of booking. Double Priority Club points (6 points per US $1) will be awarded on every
qualified meeting or group stay held at any Holiday Inn or Holiday Inn Express hotel in the U.S., Canada or Mexico between August 1, 2008 and
March 31, 2009. Double bonus points offer is limited to a maximum of 120,000 points per member per qualified meeting or group stay. Triple
bonus points (9 points per US $1) will be awarded on every qualified meeting or group stay paid for entirely with any American Express® Card.
Triple bonus points offer is limited to a maximum of 180,000 points per member per qualhgi/ed meeting or group stay. A qualified meeting or
group stay consists of 10 or more guest rooms within a group block occupied for at least one night of the event. NO retroactive points will be
awarded for qualified meetings or group stays previously contracted and reserved prior to registration. Cannot be combined with any other offer.
Subject to standard Priority Club Meeting Rewards program terms and conditions, which can be found at www.priorityclub.com/terms. Allow 2
weeks after qualification for bonus points to be posted to the member's account. New members will receive a member card 2 to 4 weeks after
their first qualified meeting or group stay. © 2008 InterContinental Hotels Group. All rights reserved. Most hotels are independently owned and/
or operated. © 2008 American Express Travel Related Services Company, Inc. All rights reserved.

holidayinn.com/meetingrewards.




PRESIDENT’S MESSAGE

By Carol Benavidez, CMP
HelmsBriscoe

Collectively,
our success
will place
the Dallas/
Fort Worth
Chapter as
the PREMIER
CHAPTER
within MPI
across the
globe.

Leading the
Way to Success

As your 2008-2009 Chapter President, it is so exciting to experience first-hand the enthusiasm
and creative energy surrounding the Executive Board. I know we will reach all of our personal and
professional goals; obtaining new business connections and friendships as we interact and ex-
change ideas.

Collectively, our success will place the Dallas/Fort Worth Chapter as the PREMIER CHAPTER
within MPI across the globe.

So far, our monthly All Committee meetings have resulted in incredible feedback regarding
increased communication. Representing each committee of every department at this meeting
results in quicker decisions and accomplishments. You can make a difference by attending this
monthly meeting. We encourage all new members to get involved and learn more about the Chap-
ter volunteer needs.

Did you know our Board of Directors is rotating at each monthly meeting to give the closing
remarks so you can get to know them better?

LEADERSHIP

The Leadership committees through VP Jesh Batra and Director Lawana Gladney, Ph.D. have
been working hard with their committee chairs to take leadership skills to the next level. One of
their plans is to connect local hospitality industry leaders to further strengthen the Dallas/Fort
Worth Chapter in the community. In addition, our annual awards gala at the end of the term will be
enhanced with additional recognition categories.

Did you know you can apply for the Mentor program as either a coach or a protégé? As a sea-
soned leader, you can make a difference by influencing someone starting out in the industry,

MEMBERSHIP

Our surveys provide us with feedback from our members about our networking events. VP
Carrie Elder, CMP and Director Timothy Arnold have included interactive activities to allow for
instant connections at future events. In addition, every new member attending orientation is
connected with a “buddy” to ensure individual introductions at each monthly meeting.

Did you know you can sponsor an Annual Student Membership for only $40 a year? In addition,
there will be more opportunities to sponsor a student to attend an upcoming monthly meeting.

FINANCE

If you are interested in learning more about sponsorship opportunities, please contact VP
Dvorah Evans, CMP and Director Matthew Massengale, DMCP, CMP. Under their direction, our Chap-
ter is financially stable and giving us more opportunities to give back to our members and to the
community.

Did you know we are making a difference in the Dallas/Fort Worth Metroplex by our members
contributing to the Chapter Charity Relations Committee’s choice of Charity each month?

COMMUNICATIONS
Our Communications Department is being proactive in stepping up the Chapter’s visibility
through several publications including a mention in the Dallas Business Journal and an article in

2008 NOVEMBER/DECEMBER (.l RRENT 7




the Fort Worth Star Telegram. Public Rela-
tions and Marketing, lead by VP Paula
Bruton, CMP and Director Melissa Mihelich,
continue to update us through our bi-
monthly magazine, Current and our web-
site, www.mpidfw.org.

Did you know you can purchase a Mem-
ber Enhanced listing to showcase your busi-
ness and company for increased exposure?

EDUCATION/EVENTS

When asked if they could step out of
the box when producing monthly pro-
grams and educational events, VP Kim
Reynolds, CMP, CMM and Director Sandi
Galloway have ensured we will continue to

enjoy and learn from different meeting
experiences that are presented while at
the same time being educated on specific
meeting topics.

Did you know in lieu of buying a plaque
or thank-you gift for our monthly speaker,
sponsor and venue, we are donating $50
each to a charity of their choice in their
name?

Leading the road to success is an honor
and pleasure, especially being surrounded
by a team of volunteers willing and able
to take us to the next level. With Presi-
dent Elect Jason Ware and Immediate Past
President Nancey Hernandez, CMP we will
continue to work together to benefit the

entire membership. Please visit the web-
site at www.mpidfw.org to stay connected
through the Events Calendar and depart-
mental sites.

You can only grow if you challenge
yourself.

Sincerely,
" \
Lo free

(>4

Carol Benavidez, CMP
MPI D/FW Chapter President

2

THE HISTORIC

/VIENGER 5

AT THE ALAMO
204 Alamo Plaza
San Antonio, TX 78205
www.mengerhotel.com

Next to the Alamo and RiverCenter Mall, gateway
to The River Walk and all the fun of San Antonio *
Meeting rooms for groups of 5 to 500 * 316 guest
rooms * Full service spa, fitness center,

Texas-size heated pool * Privileges at
N area golf courses * Two
blocks from the San
Antonio Convention

~ arrange a site

o

Center; just 15
minutes to
the airport.

Call for full
information or

inspection:
(800) 345-9285.
Schedule a site visit at

Pure Texas
Hospitality

Stay at the very birthplace of Texas for
your San Antonio meetings. The Crockett
Hotel - just 18 steps from the Alamo.
Every room has been refurbished in shades of soothing
sage, furnished in traditional styles. Be sure to see our new
Executive Board Room and adjacent top-floor suites, ideal
for hospitality and small team meetings.

(800) 292-1050 today.

i

Crockett Hotel
B ( 320 Bonham, at Crockett
New this year: The Menger and the newly renovated San Antonio, TX 78205
Crockett Hotel across the street give you combined ( (210) 225-6500
S

accommodations totalling over 450 rooms & suites! J N | crocketthotel.com

11
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MARK YOUR CALENDAR

A ¥
4

P
v
4

NOVEMBER 20
: November Monthly Meeting

11:30 a.m. - 1:30 p.m.
Austin Ranch

2009 Anderson Gibson Road
Grapevine, TX 76051

DECEMBER 11

All Chapter

Committee Meeting

5:30 - 7:30 p.m.

Addison Conference Centre
* 15650 Addison Road

: Addison, TX 75001

AT

DECEMBER 13

Love for Kids Holiday Event:
Volunteers Needed

10:00 a.m. - 1:00 p.m.

+ Circle R Ranch

« 5901 Cross Timbers Road
Flower Mound, TX 75022

Please note the Chapter
will no longer accept
walk-in attendees
at the monthly meetings.

Advance online registration
is now required at
www.mpidfw.org.

DECEMBER 18

Holiday Casino Night
& Silent Auction
4:30 - 8:30 p.m.
Union Station

400 S. Houston Street
Dallas, TX 75202

JANUARY 15

All Chapter

Committee Meeting

5:30 - 7:30 p.m.

Addison Conference Centre
15650 Addison Road
Addison, TX 75001

JANUARY 22
January Monthly Meeting

11:30 a.m. - 1:30 p.m.
Location to be determined

Love ﬁ@j‘ Ki?!;l,;liday Party at Circle R Ranch

g

2y, Dec. 13 Vf
.~ 1:00 p.m.

Where: 5901 Cros
27

Volunteers are ne

unteer lunch will

e Esesessesescessssessrscssssessentn

COMITTEE MEMBERS

Jennifer Fortman
Managing Editor
Gleneagles Country Club

Naomi Aguirre
Assistant Editor
Medco Health Solutions

Sandie Fouke
Society Editor
Trece, The Club & Villa O

Lisé Lang
Society Editor
Morton’s - The Steakhouse

Dave Fleming
Assistant Editor
Man vs. Office

Jennifer Haisten, CMP
HelmsBriscoe

Matthew Massengale, CMP, DCMP
Celanese Corporation

Allen Shahan
Holiday Inn SELECT

Interested in becoming a staff writer for Current?
E-mail editor@mpidfw.org for more information.

2005 NOVEMBER/DECEMBER Cl RRIENT 9




I am CMP

Tony Cummins, CMP
THE MEETING DEPARTMENT LLC
Dallas, Texas

As an independent
planner, | have to

be the CEOQ, the

hourly associate and
everything in hetween,
but family time is one
of my highest priorities.

CMP designees represent the top 12 percent of all meeting planners

who plan meetings, conventions and events throughout the United DALL AS /FO RT WORTH
States and around the world. Currently, 12,549 professionals in 35 CHAPTER
countries and territories across the globe have the advanced training O M) I

MEETING PROFESSIONALS INTERNATIONAL

and experience required to be called a Certified Meeting Professional

(CMP). Working with a CMP assures the client that they are aligning

with a true professional.

To learn more about obtaining your Certified
Meeting Professional designation contact
www.conventionindustry.org.

10 CLURRENT www.mpidfw.org



SCENE

Dallas/ Fort Worth MPI
Chapter Snapshots

o . v
‘ﬁd-m sl S L
Board members/cheerleaders Kim Reynolds,

CMP, CMM, Melissa Mihelich and Carrie Elder,
CMP, at the August Meeting.

E— L i We are proud of the Chapter members who volunteered at
D/FW Chapter Members in Las Vegas at WEC. North Texas Food Bank in October.

. = Bus tour of the new Dallas Cowboys
September Monthly Program Committee. Stadium.

o

Drum Cafe energrzed members at the monthly meeting.

20105 NOVEMBER/DECEMBER (.t LINEENT 11




CITY TALK

City Talk is a spotlight on the new developments and upcoming events in our

Chapter’s cities, brought to you by your local Convention and Visitors Bureaus.

Upcoming Developments:
City of Richardson

> Zr oar

A night view of the city of Richardson.

In a world that has become vastly auto-
mated, Richardson has found its place
as a unique and sophisticated suburb
featuring award-winning family festi-
vals, nationally ranked championship golf
courses, 30 beautiful parks, more than 40
miles of hike and bike trails and world-
class entertainment.

Known nationally as the Telecom Cor-
ridor® and home to more than 500 high-
tech and telecommunications companies,
Richardson has the benefit of being able
to offer one-on-one, small-town customer
service and warm Texas hospitality, while
still offering the appeal, advantages and
entertainment of the D/FW Metroplex.

The goals of the Richardson Conven-
tion and Visitors Services department, led
by newly appointed Director Geoff Wright,
are to ensure the highest standards of cus-
tomer service, to grow partnerships with
the hotel community and form lasting
relationships with citizens and visitors.
Previously, Wright managed the Richard-
son Civic Center for seven years and has
more than 14 years of experience in cus-
tomer and community-related services.

12 CURRENT www.mpidfw.org

Under his direction, the Civic Center in-
creased revenues and flourished with a
more diverse clientele.

The versatility of Richardson’s hotel and
meeting spaces and variety of locations
makes it an ideal place for planning events.
e 14 hotel/motels offering a total of

2,179 hotel rooms
e Four full-service properties
* Meeting space ranging from 3,389 to

30,000 square feet
e Hotels/motels conveniently located

along U.S. 75 (Central Expressway)

e Four Dallas Area Rapid Transit (DART)
Light Rail stations within city limits
Additional venues and space available

throughout the city include the Rich-

ardson Civic Center, with 13,800 square

feet of meeting space; the Charles W.

Eisemann Center for Performing Arts and

Corporate Presentations, featuring the

Children playing in Richardson fountain.

Richardson Convention and Visitors
Services Department Director Geoff
Wright.

1,550 seat Hill Performance Hall; a small-
er 350-seat Countrywide Theatre and the
3,000-square-foot Countrywide Hall, and
the Richardson Women's Club featuring
a 2,000-square-foot Clubhouse and the
2,200-square-foot Founders Hall.

The Richardson Convention and Visitor
Services mission is to promote, enhance
and support the hospitality, tourism,
sports and meeting industries for the City
of Richardson. : »




TECHNOLOGY TIDBITS

WWWW - World
Wide Website Watch

By Jennifer Haisten, CMP

As a self-taught Internet addict since
the late ‘80s — wow, I think I just dated
myself, nonetheless -I find it personally
gratifying when I find those superb web-
sites, where at the click of a button I have
a wealth of information in which I can ex-
perience for myself and or pass on to oth-
ers. Some of this information is pertinent
to my everyday professional life and some,
well, let’s just say is not so pertinent to
my everyday professional life, but worthy
of sharing with others because it’s just
downright fun!

Listed below are just a few of my fa-
vorite sites I thought I would share with
you. Some I've learned of through indus-
try blogs, others I've stumbled across,
and many I use in my day to day activi-
ties on the WWW! I've listed them in sub-
sections, USEFUL, NEWSWORTHY, JUST
FOR FUN and E-COMMERCE. I hope you can
enjoy one or two of them.

Please note that I am in no way affili-
ated with any of these sites and I am not
at all compensated for mentioning them.
Whether you look at these sites on a rec-
reational basis or find something of use
for your daily activities, Enjoy!

USEFUL:
www.timeanddate.com

This site includes information that is
time and date related, such as yearly and
monthly calendars, countdown counters
and the world clock and much more.

www.seatguru.com

Information on airline seats and in-
flight amenities featuring the best seat,
legroom, and recline information.

www.wunderground.com

Weather forecasts for the US and the
WORLD with a fast, easy to use interface.
Includes weather maps, graphics and ra-
dar images.

www.gridskipper.com
The urban travel guide. Weblog about
major cities around the world.

www.pando.com

Use your existing email address to
send and receive large files. Pando by-
passes email attachment limits and is ab-
solutely free.

NEWSWORTHY:
www.charitynavigator.org

For responsible philanthropic giving.
Charity Navigator, America’s largest inde-
pendent charity evaluator, provides free fi-
nancial evaluations of America’s charities.

www.getnetwise.org

A public service brought by internet
industry corporations and public interest
organizations to help ensure that fami-
lies have safe, constructive, net surfing
experience. Keeping our kids safe on the
internet!

JUST FOR FUN:
www.bored.com

Links to the most fun and interest-
ing sites on the Internet. When you have
nothing better to do, right?

www.slacker.com

Slacker Personal Radio is the easiest
way to create free radio stations. Listen
anywhere to free personalized internet ra-
dio stations playing your favorite genres
and keeping track of your favorites.

www.recipezaar.com

Browse or search thousands of rated
recipes, each with nutritional information.
Post a recipe and get free nutritional anal-
ysis of the dish. Create your own cookbook
with your favorite recipes. Yes, it's free!

E-COMMERCE:
www.Drugstore.com

This site understands that people buying
shampoo and deodorant are simply crossing
things off their to-do list and want to move
quickly. It has armed the site with a feature
called “QuickClick” which lets you buy one
thing after another, a click at a time.

www.mysimon.com

This site is helpful; it shows you products
and prices from more than 1,500 online mer-
chants. Simon is not so handsome but he is
at least smart enough to give people who are
looking for camcorders and frying pans dif-
ferent ways to frame their product search. D
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FEATURE

MANAGEMENT

Moving Ahead to Purchasing: Who Is On Your Team?
How Long Should The Purchasing Process Take?
How Do You Keep to Your Deadlines?

Simply understanding what a Strategic Meet-
ings Management Program (SMMP) means to
your organization is not enough. You must de-
velop a qualified team to execute the search
and selection, empower this team to make the
decision, and keep a reasonable timeline.
Everyone knows implementing an SMMP is a
long process. What will set you apart is under-
standing how long it should take and why. By
managing to the organizational and project goals,
you will control a successful implementation.
Currently, most SMMPs start with a solution
for a perceived problem instead of an organi-
zational objective. This sets up an environ-
ment where the vendors must guess what is
needed, while organizational teams — some
with ulterior motives — conduct internal dis-
covery searches. Compound that with a project
leader who may be unaware of the complexity
and time required to implement the process of
communicating to an executive team, with vi-
sions of quick turn, million-dollar bottom line
returns, and you have a recipe for disaster.

By Kate Demarest Lastinger, CMP, CMM
Metaphrasis Group

14 CLRRENT www.mpidfw.org

There Is a Better Way to Structure This Process:

1. Gather a task force of people who understand the work-
ings of SMMP.

2. Start with internal discovery - understand as much as
possible about what is being spent, how and by whom.

3. Start with a project objective built off of a major organi-
zational objective.

4. Engage executives at the right time in the process.

5. Bring qualified vendors to the table for an open discussion
that begins with your primary objectives and planned sav-
ings targets.

Starting with the qualified team, determine how many
members are appropriate. Securing a team of no more than
five to seven people who understand the process and can fit
the task types below will minimize the time devoted to pur-
chasing a program. The team should be charged with identi-
fying the objectives, securing the supporting data, research-
ing the current processes and teams to determine feasibility,
reaching out to appropriate vendors in an RFI and/or RFP, and
have sole responsibility to select the best vendor(s) to sup-
port the organizational objectives.

The Task Types Are:
1. Thinker: 1-2 people per team
2. Analyzer: 2-4 people per team
3. Compass: 1 per team

The first position is the Thinker. This is the person or persons who usu-
ally start the ball rolling. They should be somewhat involved in the current
meetings process and have a clear understanding of the Standard Operating
Procedure (SOP). Thinkers are charismatic and will help to ease the way with
internal stakeholders. The pitfalls to watch with a Thinker are keeping their fo-
cus on the plan and reining in their enthusiasm for a final answer. The Thinker
is an important member of the team and should always be internal to the
organization.



Next is the Analyzer position. The Analyzers are responsible
for gathering raw organizational and industry data and evalu-
ating it for a variety of outcomes. It is critical that this posi-
tion be filled with someone who is guided by fact. These team
members cannot be biased to particular outcomes, as the data
produced will guide the final decision. When variables arise,
an Analyzer will be able to quickly and concisely articulate
how it affects the outcome of primary objectives. Analyzers
can be either internal or external to the organization.

The final position is the Compass. The Compass will need to
manage the project to the primary objective. A Compass must
have the ability to work with the Analyzer to read the data and
keep the project on track and to work with the Thinker to inte-
grate practical implementation that works within the existing
culture. The Compass is the leader of the team. When work-
ing with vendors or executives, the ability to provide concise
plans with timelines and financial targets in a direct approach
with a high altitude viewpoint will work well to drive clarity
and secure funding succinctly. The Compass should usually be
external to the organization.

Engaging Analyzers and a Compass external to the orga-
nization will achieve a more non-biased solution. Now you
know who should comprise your team, but what about the
other internal planners? While it is tempting to invite stake-
holders into this process, do yourself a favor and don't. The
main obstacle to the success of an SMMP is too many opin-
ions. Stakeholders are critical to the success of any SMMP and
should have access to the Thinkers. The stakeholders are typi-
cally involved in the tactical day-to-day planning of meetings
and events. Keeping the organization’s meetings and events
on par is a most important task during this time. To ensure
stakeholder needs and objectives are considered, host an ini-
tial Q&A session with the team. Share project objectives, and
allow for any concerns to be vetted. It is critical that the team
prioritize concerns and sideline those that are not critical. It
is important to note that a result of this meeting could be a
modification of project objectives. Regular progress updates
should be provided to the stakeholders via the Thinker(s). The

next active participation by Stakeholders in the process shbuld be
training.

Once the final project objectives are determined and the RFP is
complete, it is the right time to engage executives. The Compass
should set a meeting with the appropriate executive(s) to secure a
green light for the project. The team should provide a concise pre-
sentation on the objectives, current state, desired state and expect-
ed financial outcomes. Details should be provided only as specifically
requested. Providing too much information can derail this project
that has been so carefully constructed. Keep the presentation sim-
ple, and ask for exactly what you need to move forward. Commit to
a date and report back to your executive(s) with final recommenda-
tions from the selected vendor and estimated financials.

To comply with Sarbanes Oxley (and industry best practices) you
should, at a minimum, have three vendors respond to an RFP (Re-
quest for Proposal). To determine qualified vendors, you may need
to conduct an RFI (Request for Information). Both the RFI and RFP
processes may need to be facilitated through a Procurement depart-
ment. They typically own an organization’s formal bid process, and
now is the time to engage them. You will most likely need to provide

continued on page 16

 Editor’s Note: This is the second in a comprehensive, two-part
series exploring how to create a meeting consolidation plan
which works for both planners and suppliers atike.
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continued from page 15
Procurement with RFI/RFP documents that are specific to this project. Sug-
gest that a procurement agent act as your touch point during the RFI and RFP
process. This will provide the team with a buffer and keep the process secure.
It is important to establish with Procurement what the team’s qualifications
are for selecting the right vendor(s) for the organization. The best team
interface for Procurement will be your Analyzers. They have quick access to
your data and can most easily interact on a factual informational level.

With clear objectives and an idea of what type of SMMP best fits your orga-
nizational needs and culture, identifying the right vendors to include in your
RFP should be a relatively easy task. By inviting a limited number of qualified
vendors to your table, you will streamline the decision process. The focus of
your time and energy will need to be on deciphering the solutions provided.
This will not be an easy task. It will take the skills of your entire team to
weigh the features and benefits to come up with the best solution.

A target timeline from RFI to signed contract should be approximately
six months. The plan to the right fits this timeframe, allowing for some lag
time between tasks.

With clear objectives and an idea of
what type of SMMP best fits your
organizational needs and culture,
identifying the right vendors to
include in your Request for Proposal
should be a relatively easy task.
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Target RFI Timeline

10.

11.

12.

13.

14.

Send RFI to all selected vendors.

Two weeks for a response to be received.
Two weeks to review responses and select
vendors who will move on to the RFP stage.
At this time, any vendor not selected to
participate in the RFP should be notified in
writing via your procurement agent — it is
possible that all vendors responding to the
RFI could move to the RFP stage.

Send RFP to all selected vendors.

Two to four weeks for a response — based
on the complexity of the RFP.

Allow deadline for vendors to pose questions
and points of clarification — this should be
facilitated through your procurement agent.
All questions should be structured to mask
any identifying information, and all questions
should be provided, with answers, on a single
document to all vendors at the same time.

Two weeks to review proposals received by
the deadline.

Three days allocated for the team to confer
on the various proposals and set priorities
within the offerings provided.

Solicit feedback/questions from stakehold-
ers via Thinkers.

Invite selected vendors to present propos-
als to the team within one month — when
scheduling these presentations, be sure to
clarify the strengths and weaknesses of the
written proposal, so that the presentation
will bring greater clarity to the team.
Following the presentations, allocate two to
three days to discuss all points from the pro-
posals and presentations to determine which
vendor(s) best fit the primary objectives.

Call for contract to the selected vendor — any
vendors responding to the RFP who would not
be considered should be notified in writing by
your procurement agent. Vendors who are not
selected but may be called back pending con-
tract negotiations with the selected vendor
should not be notified at this time.

Thirty to 45 days for the contracting pro-
cess — once a satisfactory contract has
been reached and signed, you may have your
procurement agent notify the remaining
vendors who were not selected.

Congratulations! Your team is activated, and

you are on your way to purchasing a valuable
SMMP. The next article will deal with ensuring
that your objectives are met, and the selected
vendor(s) exceed your expectations. By work-
ing from the start in a purposeful way, you have
paved the road to success. ]



FEATURE

By_- Dave Fleming
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signed time, |
he ;gﬁmg“rﬁir;*@na.m gather in
 conference room and sit
round the table, staring
nto the SuperPhone. No
one makes eye contact —
that is strictly forbidden.

Survwmg Inside the
- Corporate Jungle

How do we get anything done at work? I'm
baffled. Because we confront so many dis-
tractions each day that have NOTHING to do
with work, but they require so much of our
time. We waste time in the break room, in
the bathroom, at meetings, traveling, bat-
tling office machinery, and battling each
other (to name a few).

So, I set out on a mission to research
and deeply understand these workplace
challenges. In each issue of Current, I will
provide my perspective on a new topic,
complete with tips to help YOU be more
productive at work.

This month's topic:
The Conference Call.

How did business possibly get done
before the advent of the conference call?

Today, it's impossible to do business with-
out them. At many companies, these calls
cannot be conducted without a triangular
shaped SuperPhone. At a pre-assigned
time, the participants gather in a confer-
ence room and sit around the table, star-
ing into the SuperPhone. No one makes
eye contact — that is strictly forbidden.
Everyone is lured into the hypnotic pow-
ers of the SuperPhone.

Every conference call follows the same
agenda. First it’s roll call. Who could it be,
who is on the call today? Then, we wait five
minutes for everyone to get on the phone.
Then five more. And do you think we can
sit there in silence? Nope. We must start
up some small talk. And the number one
small talk topic on a conference call is the
weather. There is a 100 percent guarantee
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that you will
get the five
day forecast
for every met-
ropolitan area
represented on
the call. Some even
offer vivid color-coded
descriptions of the Doppler radar.

They never start on time. Ever. They
have horrendous hold music. There is AL-
WAYS someone complaining that they can-
not hear. Someone who is multi-tasking
should have used the mute button. Some-
one always has a HARD STOP (what, pray
tell, would a soft stop be?) so we cannot
finish what we started and therefore we
must schedule another conference call to
pick up where the last one left off.

But, they do all have a little built-in
game. This happens when someone gets
on the call after it actually started. Be-
cause we hear that little BEE BEEP, and
then the race is on. And the race is on
to see who can say three words faster
than anyone else: who just joined? Sud-
denly, people from every corner of the
conference call start yelling: WHO JUST

18 CL RRENT www.mpidfw.org

JOINED? WHO JUST JOINED? WHO JUST
JOINED? Who joined the call, seven min-
utes late? It's like they are keeping score,
it’s unbelievable.

So, how do you overcome

these conference call obstacles?

Here are 4 survival tips:

4@ If you are the call leader, send out

1 an agenda in advance. This will keep
everyone on time, and keep things
moving (plus it will give attendees
something to do: they can color in
all of the capital Os if a portion of
the call starts to drag).

tation of starting on time. And
don't rehash the first 5 minutes of
the call for the people who get on
the call late, wearing out the par-
ticipants who were prompt, and
simply wasting time.

2 Start on time and maintain a repu-

shaped SuperPhone. Conference
calls on the typical boxy speaker
phone are a waste of time — not

3 Make sure that you use a triangular

P

a soul can hear. Then, you have
to watch your co-workers defy all
laws of acceptable hygiene and
speak one millimeter away from the
phone because they think that will
help. It doesn't, they actually end
up sounding like Charlie Brown’s
teacher to people on the other end
of the line.

Do a brief recap of the call at the

4 end (and commit to sending out the

meeting notes via e-mail within 24

hours). While a beating (typing

meeting notes is about as much

fun as filling out expense reports),

these notes are a critical historical
document on a project.

Follow these steps, and the office jun-

gle will be a lot less imposing. )

Dave Fleming of Man vs. Office is a corporate
jungle survival expert. He has survived over
18 years inside the corporate jungle and
currently speaks and entertains on produc-
tivity and humor in the workplace. Dave can
be reached at 214-718-3121, www.manvsof-
fice.com or dave@manversusoffice.com

500 group lodging rooms and 50.000 squaie feet of event space
miles and 40 minutes from the Salt Lake City International Airport. For

more information please call 1-500-882-4766 o1 e-mail

groupsalesiv snowbird.com

www_snowbirdnmctiugs.Lm-u SnOWblrd

utah.
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" MEMBER SPOTLIGHT

Planner Spotlight

~ of Bowling Proprietors’

Association of America, Inc.

. How long have you been working for

Bowling Proprietors’ Association of
America, Inc.?

. 11 years.

. What is your position?
. Director of Meetings & Events.

. What are your job responsibilites?
. Overall planning and management of

bowling industry events for BPAA, USBC
(United States Bowling Congress), as
well as many other State Bowling As-
sociations and Industry Organizations.

. What is the most rewarding aspect

of your position?

. I get to meet and deal with incredible

people every day.

. List an accomplishment you are most

proud of in your industry:

. Bringing our annual convention up to

be the premier industry event it is to-
day. Because of the success of Inter-
national Bowl Expom, we are now man-
aging numerous other regional shows
and I am asked by “like” organizations
how we did it.

. What is one interesting fact about

yourself that no one may know about
you?

. Ilove to read any type of motivational

and inspirational book.

. What is the last book you read?

‘The Power of Now’ by Eckard Tolle.

. Where is your favorite destination (va-

cation spot) to get away from it all?

. Cabo San Lucas - Las Ventannas.

[=]

[=]

Q. WHAT PICTURE OR ARTIFACT
DO YOU HAVE ON YOUR DESK?
. A METAL AND JEWELED ELEPHANT.

O k)

Q. Do you have a mentor or someone

you admire?

A. My parents - they gave me my foun-

dation and work ethic, and are always
there for me and support me in every-
thing I do.

Q. What is your favorite meal?
A. Wine, cheese and fruit.

Q. What is your favorite pastime or

hobby?

A. Anything outdoors - I love the sun.

Q. If you had to TIVO a show, what

would it be?

A. I always TIVO Oprah when Dr. 0z is on

it.

. Who is your favorite singer?

A. Toby Keith.

. What is your best all time memory?

A. That one's easy - meeting the love of

my life! ]
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Supplier Spotlight

David Pennachetti
of Wine Guru Services, LLC

20 CL RRENT www.mpidfw.org

. How long have you been working for

Wine Guru Services, LLC?

. 11/2 years.

. What is your position?
. President & Founder.

. What are your job responsibilities?
. Hospitality industry beverage consult-

ing, wine tasting events, training pro-
grams and marketing promotions.

. What is one interesting fact about

yourself that no one may know about
you?

. I teach a hospitality management

course at Collin County Community
College.

. What is the last book you read?
. Bacchus & Me: Adventures in the Wine

Cellar, by Jay McInerney.

. Where is your favorite destination

to get away from it all?

. Tuscany for the culture, food & wine.

. WHAT IS
THE MOST
REWARDING
ASPECT OF
YOUR POSITION?

. HELPING MAKE WINE
APPROACHABLE THROUGH
EDUCATION AND TASTING.

Q. Favorite Meal?
A. Pasta with meat sauce.

Q. What is your favorite pastime?
A. Construction volunteer for Dallas Area
Habitat For Humanity.

Q. If you had to TIVO a show - what
would it be?
A. The Office. ]

With our extraor

your guests will definitely be impressed with City Club.

dinary standards and decodes of experience

Ne /Z%g G bycndy

817.878.402

CITY CLUB

301 COMMERCE STREET  FORT WORTH, TEXAS 76102

FORT WORTH

downtowns business, fitness & social club

8 TELEPHONE ~ WWW.CITYCLUBFW.COM




OFF THE VINE

- What's Cooking with
Chef Chris Vogeli of III Forks

Join us as we turn over a new leaf. Welcome to Off the Vine, the hottest
place to come for the latest trends in food and beverage, cool tips from
great local chefs and the latest news from the culinary world. Off the Vine
is proudly sponsored by The Grapevine Convention and Visitors Bureau.

Chris Vogeli was born and raised in the
food service business in Dallas. The Vogeli
family is of Swiss descent and has been
By Matthew Massengale, DMCP, CMP in the industry for generations. He grew
up with an aunt and uncle that owned a
restaurant in Fort Worth, family friends
that owned a bakery and a father that was
an Executive Chef. Working with his fa-
ther in kitchens from the age of 12, Chris
was destined for a culinary future. After
graduating with honors from the culinary
program at ElL Centro College in Dallas,
Chef Vogeli refined his skills and knowl-
edge in Switzerland. He cooked aside and
learned from some of the world’s top chefs
at the Dolder Grand Hotel in Zurich, the
Suveretta House in St. Moritz and the Ho-
tel Rose See Garden in Locarno.

After three years in Switzerland, Chef
Vogeli returned to the United States to
continue his culinary adventure at Gibbs
Station, Baby Routh, Routh Street Café

Chef Chris Vogeli.

and the Riviera. While at the Riviera, the
Marriott Corporation approached Chef
Vogeli and offered him the Corporate Chef
position at the JCPenney headquarters.
During the 1990s Chef Vogeli com-
peted in many regional and international
competitions. He and his team competed
in an international banqueting competi-
tion in 1994, 1995, 1996 and 1997, and
brought home the international title the
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last three years. This is a feat that no
American team had ever achieved in the
40 years of this competition. Chef has
also received many awards for seafood,
beef and mystery challenges.

Through his long career in the cu-
linary industry, Chef Vogeli built many
long lasting relationships. One of these,
a relationship with Dale F. Wamstad, aka
“Del Frisco,” proved to be very rewarding.
In 1998, Chef and Dale joined forces and
opened III Forks Restaurant, specializing
in gourmet steaks and seafood. Two years
later, Chef Vogeli, Gene Street and CRO,
Inc. partnered to expand the III Forks
brand and create the international ac-
claim it holds today.

Off The Vine: Chef Vogeli, Thank you
for taking the time to share your culinary
insight with us. Can you share with us
what you feel is currently “HOT” in food
and beverage?

Chef Vogeli: Independent growers and
producers supplying products to their re-
gion through Farm to Restaurant direct
selling.

OTV: Do you have a culinary tip or trick
that you would like to share?

Chef Vogeli: I am constantly asked
the secret to cooking great steaks at
home. To cook a great steak, the home
chef needs three key items. The first item
is well marbled quality beef. The second
item is a simple seasoning. In the res-
taurant, we use Kosher salt and coarse
grind black pepper. There is no need to
over season your meat. The third and

22 CL RRENT www.mpidfw.org

very important item is a very HOT grill.
Using these three key items in the right
combination will create delicious steaks
that will keep your guests coming back
for more.

OTV: Would you like to share your fa-
vorite hors d’'oeuvres recipe?

Chef Vogeli: The following is a recipe
for our famous III Forks Crab Cakes with
Remoulade Sauce (see box). >

For More Information

For more information on Chef
Chris Vogeli and III Forks please
visit www.3forks.com or 17776
Dallas Parkway, Dallas, TX 75287 -
972.267.1776.

Il FORKS’ CRAB CAKES WITH REMOULADE SAUCE

CRAB CAKE INGREDIENTS:

3 oz. butter

1 bunch green onions, cleaned and sliced
Y cup celery, diced

1 clove garlic, chopped

¥ tsp.  celery salt

¥ tsp.  white pepper

Pinch  cayenne pepper

1large eqgq, lightly beaten

%2 tsp.  dry mustard

2 tsp.  Worcestershire sauce

1ths. chopped parsley

¥ cup  mayonnaise

1lb. lump crabmeat, picked clean
1/3 cup Saltine crackers, crumbled

CRAB CAKES METHOD:

REMOULADE INGREDIENTS:
Ys tsp.  paprika

1tsp. salad oil

lcup  mayonnaise

Y cup  Creole mustard

1tbs. horseradish

1tsp.  Worcestershire sauce
3 shakes Tabasco sauce

Juice 1 lemon

1stalk celery, finely chopped
1 Ths. capers

1tsp. garlic powder

Ys tsp.  white pepper

1tsp. salt

1ths. parsley, chopped

Heat a sauté pan over medium high heat. Sweat the green onions, celery and
garlic in the butter until tender. Add the seasonings, salt and both peppers. Re-
move from the heat and allow to cool. In a mixing bowl, combine the egg, mus-
tard, Worchestshire sauce, parsley and mayonnaise. Add the cooked vegetables
and stir. Add the crabmeat and crackers and fold into the mixture. Mix lightly to
not break up the crabmeat. Form into cakes and refrigerate until ready to serve.
Dust each cake lightly with flour and sauté in vegetable oil over medium high heat
until golden brown. Serve hot.

REMOULADE SAUCE METHOD:

In a small dish, combine paprika and salad oil and allow it to sit for 10 minutes.
In another mixing bowl, combine the remaining ingredients and mix well. Stir in
the paprika oil for cover. Refrigerate for several hours before serving.

Chef Vogeli has had a long and adventurous culinary path and is proud to share
his epicurean masterpieces with all whom visit III Forks. Come to III Forks and
share his passion.




Make a World
of Difference

- it's not just a trend! Yes! CSR - Corporate Social Responsibility - is the new movement! Have
you heard the latest buzz? Our MPI D/FW Chapter has formed a new CSR Committee and we are
about to take sustainability and social responsibility to an all-new level for our members. Come
be a part of this new movement and join the new CSR Committee. Help to raise the profile of CSR
by educating our members and helping them make an impact within our meetings and event com-
munity, within our member lives and for our members’ future. It's more than just being “green.”
Join this team and be prepared to make a difference - to our members and to the world.

Judd at tjudd@unitedwaydallas.com to join the new

Step1 Contact Neva Lamb neva@ah-awardpro.com or Tara You Must be the
CSR Committee or obtain more information. Change You W‘ljh

Step Check out the new CSR Group Space blog on the MPI to See mn the

International website. This is a great place to get in-  __ Mahatma Ga (8 h-i
volved - talk, share best practices, ask questions and i /

brainstorm ideas.

Step Lead by example, encouraging and supporting oth-
ers to adopt social and environmental initiatives
themselves.
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High expectations are invited. The Sheraton Austin Hotel..Where you'il
find the celebrated aaahhh of Sheraton Sweet'SIéeper* Beds! Youw'll also find
a feeling of welcome uniike any other. You don’t just stay here. You belong.

Book today at sheraton.com/austin orcall 1-512-478-1111 for moreinformation.
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Cindy Allen Liz Austin
Mary Kay Inc. The Westin DFW
Airport Hotel

Loretta Allen
Hotel Palomar Alan Baptista
Meeting Professionals

Lilia Augustine International

Independent

Special Events Center named
MPI D/FW Chapter Facilily of the Year 2007-2008

* Sporting Events

» National & Regional Tournaments
e Concerts

® Speakers

e Stage Performances

» Fundraising Concerts and Galas
e Conventions

s Trade-s

s Corpore

s Banguets

¢ Holiday Parties

* Retreats

e Pioduct Launches

* Weddings

SPECIAL EVENTS CENTER
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Krystle Boise
Christian
Community Action

James Carter, CEQ
Repario

Matt Clement
Embassy Suites
Hot Springs

Richie Cook
Great Wolf Lodge

Stephanie Cook
Gail Davis & Associates

Sally Costantino
Sheraton Dallas North

Segi Desta
Updraft
Communications

Alicia Dimaio, CMP
Alexander Graham
Bell Association

Shannan Duncan
Aviall

Joanie England
Meeting Professionals
International

Dina Evans
A&H AwardPro

» Rehearsal Dinners
* Casino Parties

* Recitals

o Revivals

s Conferences

«C

o Bar/Bat Mitzvahs
e Luncheons

* Meetings

e Campaign Parties
e Graduation

We look forward to helping you
take your event to the next level.
Please contact us at 972.487.4700.

4999 Naaman Forest Boulevard - Garland, TX 75040

972.487.4700 -

www.specialeventscenter.com

Kathy Evans
Capgemini

Keith Gardner
Dallas/Fort Worth
Marriott Hotel

& Golf Club

Judith Gausnell
J G Performance
Partners

Penny Grace
The Peabody Orlando

Pamala Grimes
Hunt Consolidated, Inc.

Linda Hampton, CMP
Norris Conference Centers

Dede Hart
Plastics Pipe Institute

Amanda Holdeman
The Westin Dallas Fort
Worth Airport

Toni Hopkins
Farmers Branch, CVB

Audra Horton

Embassy Suites Dallas-
Frisco/Hotel, Convention
Center and Spa

Charles Horton
Firewalking Institute of
Research & Education

Laurie Hughes
The Bonner Group

Nicole Johnson
Lockheed Martin
Aeronautics

Tony Lee
House of Blues Houston

Patty Lewis
Independent

Karen Maranville
Independent

Randy Markus
Welcome To The City

Alexandra Matthies-
Arnold

Grand Wailea Resort
Hotel & Spa

Sara Meyer
Grand View Lodge & Spa

Madeline Mitchell
Spear One

Kimberly Mladenik
San Jose Convention
& Visitors Bureau

Robin Moncrieffe
Long Beach (VB

Nancy Muse
Texas Health Resources

Trey Norris
Bob Lilly Professional
Promotions

LeeAnn Norton
Bowling Proprietors
Asso. of America

Terry 0'Neill
Arlington Convention
& Visitors Bureau

Maite Palma
Collin College

Biren Patel, CHO
Patriot Hospitality

Andrew Pena
Renaissance
Worthington Hotel

Dave Pennachetti
Wine Guru Services, LLC

Jonathan Richards,
cmp
Maui Jim

Tom Santora,
cMo/svp
Omni Hotels

Liana Scott
Celanese

Becky Shaddox
Meeting Professionals
International

Natalie Storrs
Martini Park

LuAnn Sudarich
Sheraton Grand
Hotel at DFW

Whitney Turner
The Palm Restaurant

Lisa Volpi
San Jose (VB

Michael Watson
Independent

Brenda Welborn
Sheraton Suites
Market Center

Katrina Weyland
Electric Cooperatives
of Arkansas

Luci Whiteman
The Ritz-Carlton,
Phoenix

John Zenkovich
Executive Coach, Inc.



A new design is a fresh approach.

A new detail is fresh thinking, Join
us at The Westin Beach Resort. Fort
Lauderdale and see our commitment
to renewal. Opening carly 2009

« Fresh from a refreshing resort-wide
multi-mitlion-doHar transformation.

« Discover an inspiring ocean{ront
setting, signature Westin amenities.
and creative cuisine.

« Keep vour team energized in our 32.000

square fect of event space, including
unigque outdoor venues.

‘This is how:it should{¢ . .
For more information or to make

I HE AYa SN | : ' 4 reservation. visit westin.com/

fortlauderdalebeach or call S00.823.2240

MEMBERBOF ST_AR QoD PREFE‘,RREDGUEST

212008 Starwood Hotels & Resorts Worldwide. Inc. All nghts reserved. Westin is the registered trademark of Starwood Hotels & Resorts
Worldwide. inc., or its affillates.

. you plan meetings to
perfection, we planned
PLANGO an entire city that way

An 86,400 square-foot facility with
column-free exhibit space, state-of-the-
art audio visual equipment, full-service
on-site catering, 17 breakout rooms and
a full-service business center.

The free wireless connectivity and free
parking were nice too.

The climate controlled light rail transit
system took our people into downtown
Plano and points of interest all over
Dallas. It was quick, safe, affordable
and comfortable.

convention & visitors bureau Close to restaurants, fun, shopping and
800-81-PLANO planocvb.com airports. Far from ordinary.
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“Three | In a session.
Threet tes to lunch.

For major convenience, meet in Fort Worth.

It offers one of the most pedestrian-friendly downtown areas in America. From the Fort Worth Convention Center, vou can
walk to gourmet restaurants or outdoor cafes. Unique shops or colortul galleries. Fun nightspots or fabulous performance
spaces. All in a safe, exciting, and historic atmosphere. Only a short drive away, you can explore the spectacular Fort Worth

Cultural Districr and legendary Fort Worth Stockyards.

Visit our Web site now for mare reasons why Forr Worth is worth every minute. ORT WORTH

CITY OF COWBOYS & CULTURE

J(AY) MAmericanAirfines : . Bl
@ \0 AT N AR T TN TR Fort Worth Convention & Visitors Bureau + 800.433.5747 + www.fortworeh.com
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KEYSTONECONFERENCES.COM 888.959.0221
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It might take a
D 1eeting activity. That's a good thing.
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® Only 90 minutes from Denver International Airport

® 100,000 square feet of state-of-the-art meeting and event
space with wireless Internet access

e Over 1300 accommodations including RockResorts’ AAA
Four Diamond Award winning Keystone Lodge & Spa

® Two championship mountain golf courses — Keystone Ranch
Golf Course and The River Course at Keystone

KEYSTONE RESORT
& CONFERENCE CENTER

IT'S ALL HERE




